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BBEJAEHHUE

Hacrosimee  ydeOHO-mMeTOMYeckoe MocoOue NpelHa3HA4YeHO st
ctyneHToB |l kypca cnieruanbHoCcTH “CBSI3HU ¢ 001IECTBEHHOCTHIO .

[TocoOue HOCUT KOMILJIEKCHBIA XapakTep, BKIOYasi CUCTEMY 3aJlaHUl 10
B3aMMOCBSI3aHHOMY OOYYEHHUIO BCEM BHJaM PEUEBOW JEATEILHOCTH C YYETOM
3alpOrpaMMHUPOBAHHOTO  YPOBHS  JIEKCUKO-TPAMMATHYECKUX HAaBBIKOB U
pEUEBBIX YMEHUH, HAPABICHHBIX HA OBJIAJICHUE JIEKCUKON JEJIOBOI0 OOILECHHUS
B obnactu PR; opuruHagbHble NPOPECCHOHAIBHO-OPUEHTUPOBAHHBIE TEKCTHI,
COCTaBJICHHbIC HA OCHOBE CTaTeHl, B3SATHIX W3 AHTJIMMUCKUX M aMEpPUKAHCKHUX
ra3er, JKypHaJIOB, JIE€JIOBOM MEPENUCKH U OOBSABIECHUH; pabOTy MO Pa3BUTHIO
HaBBIKOB AKCTEHCUBHOTO (MPOCMOTPOBOTO, OErJoro) M HWHTEHCHUBHOIO
(mMoIpoOHOT0) YTEHUS U MOCIEAYIOIETO UX COBEPIICHCTBOBAHUS.

Jlexcuueckuii mMaTepuan pa3padOTaH TaKUM OOpa3OM, UTO JIEKCUUYECKHE
CAVHUIIBI TOBTOPAIOTCS B TEKCTaX IMOCOOMs, CHOCOOCTBYS HE TOJBKO
pacCHIMPEHHUIO 3araca cjIoB 00y4aeMbIX, HO U €ro 3aKperieHuto. Bech TEKCTOBOIA
MaTepHuas aKTUBHO MPpopadaThIBaeTCs U JOJKEH HAYUYUTh 00CYKIaTh MPOOJIEMBI
B oOactu PR Ha aHrMiicKoM si3bIKE M y4aCTBOBATh B AUCKYCCHUSIX Ha 33JlaHHBIE
TeMbl: OTiauM4ue omnpeneneHuss PR ot cMmexHbIX mnoHaTHH, QyHkuuu PR
crnenuanucToB, kpusucHelii PR, pabora PR otraena xomnanum, kapeepa B
obnactu PR, moaroroska k codece10BaHUIO, COCTABJICHUE PE3IOME.

ABTOpBI COWIM BO3MOHBIM BKJIIOUUTh TEKCTHI, BBI3BIBAIOIINE IPU
MIEPEBO/IC 3aTPYAHEHHUS, B LIESAX PA3BUTHS U 3aKPEIJICHUS HABBIKOB MEPEBO/IA.

S3pIKOBass TOATOTOBKA crenuanucra B obOmactm PR mpeamomaraer
BIaJiCHUE HaBbIKaMu oOmmeHuss B cdepe OusHeca. [Ipu orbope TekcToB

YUYUTBIBACTCA HC TOJIBKO HUX HpO(I)eCCI/IOHaIIBHaH HAIpaBJICHHOCTb, HO U JIPYTUC



MapaMeTpbl: JOCTYHOCTh IO COACP/KAHUIO, HAIMYME HM3Y4YAEMBIX JIEKCHUKO-
IrpaMMaTHYECKUX CPEACTB, a TAK)Ke KOMMYHHMKATUBHBIN MOJIXO/l K O0YYEHUIO U
TBOpUYeckasi paboTa CTYJEHTOB, YTO COCTaBISIET OCHOBHYIO METOJ0JIOTHUECKYIO
0a3y yueOHO-METONYECKOr0 TOCOOHUs.

[TocnenoBaTenbHOCT, M TOJIHOTA BBIMOJHEHUS 33JaHUN MOXET OBbITh
TaKOW Kak OHa MPeJJI0KEeHa B TOCOOMH, a MOXKET OBITh HECKOJIBKO U3MEHEHA 10
YCMOTPEHUIO TPENOAABATENsI B COOTBETCTBUM C €ro METOAMYECKUMH
YCTAaHOBKAMHM WJIM KOHKPETHBIMH YCJIOBHSIMU OOyYE€HHUS B TOW WM HWHOU
CTYI€HUYECKOM TPYIIIE.

[TocoOue paccurTaHO HA MIUPOKHUI KPYT JIOACH, U3ydarOINX aHTJIMHCKUN
A3BIK: CTYJIEHTOB A3bIKOBBIX U HEA3BIKOBBIX BYy30B, CTAPIINX KIIACCOB CIICIIIIKOI.

B pamkax manHOro mnocobusi oOydaembie AOCTUTAIOT OIpPEACIsIEMOro
MpOrpaMMOi YPOBHS MPAKTUYECKOTO BIIAJICHUS CIICIIMAIM3UPOBAHHBIM SI3BIKOM

B oOmactu PR.



MODULE 1. CHOOSING A CAREER

Text 1. The World of Jobs
Pre-reading guesses

1. Do you think it’s easy to choose your future career?

2. What factors should you take into account while making your choice?
Reading

There are certain questions that adults just adore to put to Kkids.
Remember, how many times you have been asked: "Well now, what are you
going to be when you are grown up?"

By now you know that the world is much more complicated than you
once thought it was. You know, too, that there are many more career
opportunities than you believed there were and thought about when you were
younger.

It is not an easy thing to choose a profession out of so many existing in
the world. The process is complicated. In the diversity of choice the young have
nowadays, one can get lost trying to take a decision on the future occupation.
You can explore those careers that call for the use of the subject you were good
at in school. But, being good at some discipline at school does not necessarily
mean that you would be happy, if you tie your future profession with this very
subject. What you shouldn't do anyway is to make your choice judging by the
location of the institution. That is sure to make no good. Though the idea may
be appealing, fascinating and attractive, the outcome would be rather pitiful:
you won't be happy and productive when it comes to work.

Fortunately, there are some hints that can help you find a career that suits
you. The first thing to do is self-assessment. Those of you floundering around in
uncertainty about the career, spiralling into a lack of direction, out-placed and
out-teched, shouldn't get discouraged. There's a special niche waiting for

everyone. Everyone has a mission, a purpose to fulfill, and it takes more than



inspiration to move a dream into reality. It takes self-honesty, strategic thinking,
working through emotional blocks, developing an action plan and consistent
follow through.

If you have not made a decision yet, take time before you jump into the
work world. An honest self-assessment means getting real. What can you
actually do? The clues are all around you. Look exactly where you are at. You
should decide what personal traits of character are necessary to work in this or
that field and be honest considering if you possess these very features. Savour
the things you cherish, notice what irritates you ... well, there are lots of things
to be taken into account and the above list is far from full. But the hints may
turn out useful if you have not made up your mind yet. Maybe there's a burning
political issue, or a family member who needs attention, or a manuscript in the
drawer begging to be published. Every turn in the road represents a new
opportunity for self-definition.

While you are deciding where to turn, use this "downtime" to address
unfulfilled agendas. It pays to review your skills because it's a sort of a
reminder, that you were created to fill a particular niche. Revising allows you to
take a new look at your knowledge, abilities and, - why not? - even some
experience. Many focus on a few talents to the neglect of others because they've
denied the best parts of themselves to fit somebody else's mould. Maybe the
thing you are here to do has yet to be invented. It may be a new wrinkle on an
established idea: Dave Schwartz started national franchise, Rent-A-Wreck, out
of the simple idea that not everyone needs to rent a sparkling new car.

Building a career or life direction can involve considerable emotional
clearing. Once you have identified a career idea, the obstacles, emotional and
cognitive blocks and personal resistance quickly raise their ugly heads. If you
are completely at a loss, a better (though not the best) solution would be to turn
to your parents for advice. Perhaps, they would give you some useful advice and

this would make your choice somewhat easier. Think strategically. Brainstorm



your plan with your family, and maybe friends. Work backward from your
ultimate goal.

Another way is to speak to people you are familiar with, inquiring about
their occupations and considering if any looks attractive to you. Ask, what their
responsibilities are, ask about advantages and disadvantages. At least, this
would help you decide what profession you don't like and that, in turn, would
narrow your choice.

The transition to a new life design can take time, and even a lot of time,
but the result is worth it. The career you choose is likely to affect many aspects
of your life. It may influence how much you will earn, the type of home you will
live in and the like. But it works both ways. Your personal interests and values
influence your career decision.

Because of the wide range of possibilities you should find out all you
could about any job that interests you. Like a hobby or a sport every job
involves knowledge and skills that you must learn. Perhaps, the best way to
prepare for any job is to get a good education. Jobs change and new ones are
constantly appearing. And, maybe the most important thing of all - don't be
afraid even to make a mistake. Challenge the world, be your own master and

you are sure to be lucky!

Word study

1. Give English equivalents for the following and use them in sentences of
your own:

3amaBaTh BOMPOCHI, CBSI3aTh C, OKYHYThCSI B MUP paOOThI, MPEMATCTBUSI, OPOCHUTH
BBI3OB, PE3YJIbTAT, KOrga ACJ0 JOXOAUT A0, YECTHAA CaMOOLICHKA, pa3Hoo6pa3He
BbIOOpA, MPUHUMATh BO BHUMaHUE, OOPATUTHCS 32 COBETOM, KOHEUHAs LEb.

2. Comment on the meaning of the following expressions from the text:

a. flounder around in uncertainty e. a burning political issue
b. a special niche f. be at a loss



C. move a dream into reality g. brainstorm one’s plan
d. savour the things you cherish h. be worth smth
After-reading questions:
1. Why is it so difficult to choose a profession nowadays?
2. Should you always tie your future profession with the subject you were good
at at school ?
3. How do people sometimes make their choice ? Is it always worth?
4. What are the hints that may help you to find a suitable career?
5. Should you take time before jumping into the work world? Why?
6. What can your life direction involve?
7. Is it worth turning to your parents for advice?
8. Should you find out about responsibilities, advantages and disadvantages of
your future profession beforehand? Why?

9. What is the best way to prepare for any job?

Speaking
1. Comment on the following statements:
1. “If you haven't made up your mind yet, take time before you jump into the
work world. An honest self-assessment means getting real.”
2. “Every turn in the road represents a new opportunity for self-definition.”
3. “Once you have identified a career idea, the obstacles, emotional and
cognitive blocks and personal resistance quickly raise their heads.”
2. Speak about the difficulty in choosing your future career.
3. Make up a dialogue on the following situation:
It’s high time you made up your mind what profession you'll choose. But
you are at a loss and even ready to make your choice judging by the location of

the institute. Have a talk with your parents.



Text 2. How to Choose a Career

Most people have a level of uncertainty on where to get help in career
guidance.

There are 3 basic steps that a person can take to help them make a wise
career choice in their student career planning.

Step One
Figure out where your career interests are by asking yourself:
. Where do my interests lie?
. What do | do well and enjoy?
. What kind of personality do | have?
. What's really important to me?
. What are my values?

Take any career-related tests your college's career center might offer.
Draw on your own life experiences on jobs, classes or other opportunities that
you may have particularly enjoyed.

Step Two

Learn about your career options. Rarely do you have the opportunity to
take a class in college that shows you what the work world as it actually exists.
You have to take the initiative to explore it yourself. See if your college's career
office has a library of books describing different kinds of work, the typical
qualifications needed and the salary ranges for various occupations. Also, talk to
people through informational interviews, and try out careers by shadowing and
taking internships or part-time jobs. The more career planning that you can do as
a student, the better prepared you will be when you start to look for your first
job.

Step Three

A third part of student career planning is to sort out your priorities for a

career. After you've spent time on steps one and two, some of your strong

preferences may start to emerge. You might learn you don't want to be in an



office environment. Or you might find that your interest in art wouldn't sustain a
career, so you cross those types of jobs off your list. Whatever it is that you
learn about yourself, you're making important discoveries that will help you
choose a good career when the time comes.

Most importantly, keep it all in perspective: You don't have to live forever
with any career decision you make in these phases of student career planning.
Most people change careers several times during their lives, so the first job you
choose right after college probably won't be your career 15 or 20 years from
now -- unless you want it to be. So don't put too much pressure on yourself to
make the perfect decision, and always keep your eyes open.

It's time to get started on your career planning path...

(by Gary Anderson,

former college Career Center Director and high school career choice advisor)

Text 3. Jobclubs and Workshops

A Jobclub is a place, where long-term unemployed people work at
finding a job in a professional and systematic way by adopting a businesslike
approach. The first Jobclubs, developed from work done in North America,
were opened in 1984. They proved popular and successful and the service
expanded rapidly.

Jobclubs take a bold and positive stance: there is a job available for each
member. Their aim is to provide people who are unemployed for 26 weeks or
more with facilities to enable them to find the best possible job within the
shortest possible time.

Jobclubs provide a simple, straightforward approach to help clients find
jobs. Jobclub members agree to attend four half days per week. The Jobclub
provides use of photocopiers, telephones and typewriters free of charge. Trade
magazines and specialist magazines are also available.

There may be special types of Jobclubs to help disadvantaged people, i.e.

10



former detainees and people nearing release from prison. Executive and
Management Jobclubs are also available in some areas, which provide support
for middle and senior managers.

The Work Trials can be regarded as an extended interview. Work Trials
offer an employer a period of up to 15 days to observe the jobseeker within the
workplace. They also give the jobseeker the opportunity to demonstrate their
skills and experience to that employer. In addition, they enable the jobseeker to
determine their own suitability for that job.

Jobplan Workshops are to help people who have been out of work for 12
months or more back into work or training. Jobplan aims to build participants’
resilience to setbacks they may encounter whilst looking for work. Attendance
at a Jobplan Workshop gives priority access to education programmes.

Job Review Workshops. Their aim is to help unemployed people who are
unlikely to return to their normal occupation, or who are looking to broaden
their jobsearch, make an informed choice of alternative career opportunities.
These workshops are particularly suitable for people with professional,
executive and managerial backgrounds who have been unemployed for about 13
weeks. Job review workshops are demanding and are particularly suitable for
unemployed managers, professional and executive who have been out of work
for about 13 weeks. The workshops are facilitated by tutors who can help clients
assess what they have to offer in range of jobs. Participants will have the benefit
of a computerized guidance system to help them select the most suitable jobs

and then research the most suitable options.

After-reading questions:

1. What is a jobclub?

2. When and where did the first jobclubs appear?
3. What is their basic function?

4. What opportunity do work trials give jobseekers?

11



5. Where should a person, unemployed for a year or more, apply?
6. Why are job review workshops demanding?

7. Are there any organizations, similar to those described in the text, in Russia?

Text 4. The Career Interests Game

Welcome to the Career Interests Game! This is a game designed to help you
match your interests and skills with similar careers. It can help you begin
thinking about how your personality will fit in with specific work environments
and careers.

This exercise is based on Dr. John Holland's theory that people and work
environments can be loosely classified into six different groups. Different
peoples' personalities may find different environments more to their liking.
While you may have some interests in and similarities to several of the six
groups, you may be attracted primarily to two or three of the areas. These two or
three letters are your Holland Code.

Imagine walking into a room in which the six groups of people below are
already interacting. Read the descriptions of each group and list the group you
would be drawn to first, then your second choice, and finally your third choice.

For example, if you choose R then E and then S you would most resemble
the Realistic type, somewhat less resemble the Enterprising type, and resemble
the Social type even less. The types that are not in your code are the types you
resemble least of all. Most people, and most jobs, are some combination of two

or three of the Holland interest areas.
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Realistic Investigative | Artistic Social Enterprising | Conventional
People who | People who People who | People People who People who
have athletic | like to have who like | like to work like to work
or observe, artistic, to work with people, with data,
mechanical | learn, innovating | with influencing, have clerical
ability, investigate, or people to | persuading, or numerical
prefer to analyze, intuitional enlighten, | performing, ability, carry
work with evaluate or abilities and | inform, leading or out tasks in
objects, solve like to work | help, train, | managing for | detail or
machines, problems. in or cure organizational | follow
tools, plants unstructured | them, or goals or through on
or animals, situations are skilled | economic others'
or to be using their | with gain. instructions.
outdoors. imagination | words.

and

creativity.

Now look through your first, then second and then third choices of the
Holland categories below to find out more about your career possibilities, co-
curricular activities and identifications that correspond to your strongest interest
areas. This will give you additional ways of checking out your career-related

interests and getting involved in your career planning.

SOCIAL. The "Helpers"

YOU ARE: YOU CAN: YOU LIKE TO:
outgoing friendly teach/train others work in groups
understanding helpful express yourself clearly | help people with
cooperative idealistic lead a group discussion | problems
generous insightful | mediate disputes participate in meetings
responsible kind plan and supervise an do volunteer work
forgiving persuasive | activity work with young
patient empathic cooperate well with people

others

play team sports
serve others

YOUR HOBBIES:

CAREER POSSIBILITIES (Holland Code):

Volunteering with social

action groups

Writing letters
Joining campus or

Air Traffic Controller
(SER)

Athletic Trainer (SRE)
College Professor (SEI)

Historian (SEI)
Librarian (SAI)
Mail Carrier (SRC)
Medical Assistant

13



http://career.missouri.edu/students/explore/thecareerinterestsgame-realistic.php
http://career.missouri.edu/students/explore/thecareerinterestsgame-investigative.php
http://career.missouri.edu/students/explore/thecareerinterestsgame-artistic.php
http://career.missouri.edu/students/explore/thecareerinterestsgame-social.php
http://career.missouri.edu/students/explore/thecareerinterestsgame-enteprising.php
http://career.missouri.edu/students/explore/thecareerinterestsgame-conventional.php
http://stats.bls.gov/oco/ocos108.htm
http://stats.bls.gov/oco/ocos251.htm
http://stats.bls.gov/oco/ocos066.htm
http://stats.bls.gov/oco/ocos054.htm
http://stats.bls.gov/oco/ocos068.htm
http://stats.bls.gov/oco/ocos141.htm
http://stats.bls.gov/oco/ocos164.htm

community organizations
Helping others with
personal concerns
Meeting new friends
Attending sporting events
Caring for children
Religious activities
Going to parties

Playing team sports

Counseling Psychologist
(SIA)

Cosmetologist (SEA)
Detective (SER)
Elementary School
Teacher (SEC)
Hairstylist (SER)

High School Teacher
(SAE)

Secondary School
Teacher (SAE)

Social Worker (SEA)
Sociologist (SIA)
Ticket Agent (SCE)
Vocational Agricultural
Teacher (SEC)

X-Ray Technician (SRI)

(SCR)

Priest (SAI)
Nurse/Midwife (SIR)
Park Naturalist (SEI)
Personnel Recruiter
(SEC)

Personnel, Training,
and Labor Relations
Specialist (SEC)
Police Officer (SER)
Professional Athlete
(SRC)

Probation and Parole
Officer (SIE)
Recreational Therapist
(SEC)

ARTISTIC. The "Creators"

YOU ARE: YOU CAN: YOU LIKE TO:
Creative, intuitive, sketch, draw, paint attend concerts, theatres,
imaginative, innovative, | play a musical art exhibits
unconventional, instrument read fiction, plays, and
emotional, independent, | write stories, poetry, poetry
expressive, original, music work on crafts

sensitive, courageous,
open, complicated,
idealistic, impulsive,
nonconforming,
introspective

sing, act, dance
design fashions or
interiors

take photographs
express yourself
creatively

deal with ambiguous
ideas

YOUR HOBBIES:

CAREER POSSIBILITIES (Holland Code):

Photography
Performing

Writing stories, poems
Desktop publishing
Sewing

Taking dance lessons
Visiting art museums
Designing sets for plays
Travel

Playing a musical

Actor/Actress (AES)
Advertising Art Director
(AES)

Advertising Manager
(ASE)

Architect (AIR)
Clothing/Fashion
Designer (ASR)
Copywriter (ASI)
Dancer (AES)

English Teacher (ASE)
Fashion Illustrator (ASR)
Furniture Designer
(AES)

Graphic Designer (AES)
Interior Designer (AES)
Journalist/Reporter
(ASE)

Landscape Architect
(AIR)
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http://stats.bls.gov/oco/ocos056.htm
http://stats.bls.gov/oco/ocos169.htm
http://stats.bls.gov/oco/ocos160.htm
http://stats.bls.gov/oco/ocos069.htm
http://stats.bls.gov/oco/ocos069.htm
http://stats.bls.gov/oco/ocos169.htm
http://stats.bls.gov/oco/ocos069.htm
http://stats.bls.gov/oco/ocos069.htm
http://stats.bls.gov/oco/ocos069.htm
http://stats.bls.gov/oco/ocos060.htm
http://stats.bls.gov/oco/ocos054.htm
http://stats.bls.gov/oco/ocos135.htm
http://stats.bls.gov/oco/ocos064.htm
http://stats.bls.gov/oco/ocos064.htm
http://stats.bls.gov/oco/ocos105.htm
http://stats.bls.gov/oco/ocos063.htm
http://stats.bls.gov/oco/ocos165.htm
http://stats.bls.gov/oco/ocos017.htm
http://stats.bls.gov/oco/ocos021.htm
http://stats.bls.gov/oco/ocos021.htm
http://stats.bls.gov/oco/ocos021.htm
http://stats.bls.gov/oco/ocos021.htm
http://stats.bls.gov/oco/ocos160.htm
http://stats.bls.gov/oco/oco20052.htm
http://stats.bls.gov/oco/ocos060.htm
http://stats.bls.gov/oco/ocos060.htm
http://stats.bls.gov/oco/ocos082.htm
http://stats.bls.gov/oco/ocos093.htm
http://stats.bls.gov/oco/ocos093.htm
http://stats.bls.gov/oco/ocos092.htm
http://stats.bls.gov/oco/ocos092.htm
http://stats.bls.gov/oco/ocos020.htm
http://stats.bls.gov/oco/ocos020.htm
http://stats.bls.gov/oco/ocos038.htm
http://stats.bls.gov/oco/ocos038.htm
http://stats.bls.gov/oco/ocos090.htm
http://stats.bls.gov/oco/ocos090.htm
http://stats.bls.gov/oco/ocos089.htm
http://stats.bls.gov/oco/ocos089.htm
http://stats.bls.gov/oco/ocos094.htm
http://stats.bls.gov/oco/ocos069.htm
http://stats.bls.gov/oco/ocos069.htm
http://stats.bls.gov/oco/ocos092.htm
http://stats.bls.gov/oco/ocos092.htm
http://stats.bls.gov/oco/ocos090.htm
http://stats.bls.gov/oco/ocos090.htm
http://stats.bls.gov/oco/ocos092.htm
http://stats.bls.gov/oco/ocos092.htm
http://stats.bls.gov/oco/ocos090.htm
http://stats.bls.gov/oco/ocos090.htm
http://stats.bls.gov/oco/ocos088.htm
http://stats.bls.gov/oco/ocos088.htm
http://stats.bls.gov/oco/ocos039.htm
http://stats.bls.gov/oco/ocos039.htm

instrument Choreographer (AER) Museum Curator (AES)
Homemade crafts Drama Teacher (ASE) Music Teacher (AES)
Painting Photographer (AES)
Speaking foreign Writers/Editors (ASI)
languages
INVESTIGATIVE. The "Thinkers"
YOU ARE: YOU CAN: YOU LIKE TO:

Inquisitive, analytical,
scientific, observant,
precise, scholarly,
cautious, introspective,
reserved, broad-minded,
independent, logical,
complex, curious, self-
confident

think abstractly

solve math problems
understand scientific
theories

do complex calculations
use a microscope or
computer

interpret formulas

explore a variety of ideas
use computers

work independently
perform lab experiments
read scientific or
technical journals
analyze data

deal with abstractions

do research

be challenged

YOUR HOBBIES:

CAREER POSSIBILI

TIES (Holland Code):

Book club

Astronomy

Crossword puzzles/board
games

Preservation of
endangered species
Computers

Visiting museums
Collecting rocks, stamps,
coins, etc.

Amateur Radio
Recreational flying

Agronomist (IRS)
Anesthesiologist (IRS)
Anthropologist (IRE)
Archeologist (IRE)
Biologist (ISR)
Chemist (IRE)
Chiropractor (ISR)
Civil Engineer (IRS)
Computer Engineer
(IRC)

Computer Programmer
(IRC)

Dentist (ISR)
Ecologist (IRE)
Economist (ISA)
Electrical Engineer (IRE)
Geographer (IRE)
Geologist (IRE)

Horticulturist (IRS)
Management Consultant
(ICR)

Marketing Research
Analyst (IAS)
Mathematician (IER)
Medical Lab
Technologist (IRE)
Meteorologist (IRS)
Nurse Practitioner (ISA)
Pharmacist (IES)
Physician, General
Practice (ISE)
Psychologist (ISA)
Statistician (IRE)
Veteranarian (IRS)
Web Site Developer
(IRE)
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ENTERPRISING. The "Persuaders"

YOU ARE:

YOU CAN:

YOU LIKE TO:

self-confident, assertive,
sociable, persuasive,
enthusiastic, energetic,
adventurous, popular,
inquisitive, agreeable,
talkative, extroverted,
spontaneous, optimistic,
impulsive, ambitious

Initiate projects
convince people to do
things your way

sell things or promote
ideas

give talks or speeches
organize activities
lead a group

persuade others

make decisions affecting
others

be elected to office

win a leadership or sales
award

start your own service or
business

campaign politically
meet important people

have power or status

YOUR HOBBIES:

CAREER POSSIBILI

TIES (Holland Code):

Discussing Politics
Reading Business
Journals

Watching the Stock
Market

Attending Meetings and
Conferences
Selling Products
Leading Campus of
Community
Organizations
Operating a Home
Business

Advertising, marketing,
and public relations
managers (ESA)
Advertising Sales
Representative (ESR)
Automobile Sales
Worker (ESR)
Financial Planner (ESR)
Barber/Hairdresser
(ESR)

Bartender (ERC)
Financial Manager
(ESA)

Computer Operator (ESI)
Cook/Chef (ESR)
Credit Analyst (EAS)
Dental Assistant (E)
Educational - Training
Manager (EIS)
Educational
Administrator (ESA)
Flight Attendant (ESA)
Food Service Manager
(ESI)

Foreign Service Officer
(ESA)

Funeral Director (ESR)
Health Services Manager
(ECR)

Hotel Manager (ESR)
Housekeeper (ESR)
Industrial Engineer (EIR)
Insurance Agent (ECS)
Interpreter (ESA)
Journalism (EAS)
Lawyer/Attorney (ESA)
Manufaturer's
Representative (ESA)
Office Manager (ESR)
Public Relations
Representative (EAS)
Real Estate Agent (ESR)
Restaurant Manager
(EAS)

Retail Store Manager
(ESR)

Sales Manager (ESA)
Social Service Director
(ESA)

Stockbroker (ESI)

Tax Accountant (ECS)
Traffic Clerk (ESC)

Travel Agent (ECS)
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REALISTIC. The "Doers"

YOU ARE:

YOU CAN:

YOU LIKE TO:

Practical, athletic,
straightforward/frank,
mechanically inclined,

a nature lover, thrifty,
curious about the
physical world, concrete,
reserved, self-controlled,
independent, ambitious,
systematic, persistent,
stable

fix electrical things
solve electrical problems
pitch a tent

play a sport

read a blueprint

plant a garden

operate tools and
machinery

tinker with
machines/vehicles
work outdoors

use your hands

be physically active
build things
tend/train animals
work on electronic
equipment

YOUR HOBBIES:

CAREER POSSIBILI

TIES (Holland Code):

Refinishing furniture
Growing plants/flowers
Playing sports
Hunting/fishing
Woodworking
Coaching team sports
Building models
Repairing cars,
equipment, etc.

Target shooting
Landscaping

Taking exercise classes

Air-Conditioning
Mechanics (RIE)
Aircraft Mechanic (RIE)
Aquaculturist (REI)
Architectural Drafter
(RCI)

Automobile Mechanic
(RIE)

Baker/Chef (RSE)
Bricklayer (RSE)
Busdriver (RES)
Butcher (RSE)
Carpenter (RCI)
Corrections Officer
(RES)

Dental Technician (REI)
Electrician (REI)
Farmer (RIS)
Laboratory Technician
(RIE)

Sailor (REC)

Tailor (RES)

Truck Driver (RSE)

Firefighter (RES)

Floral Designer (RAE)
Forester (RIS)

Jeweler (REC)
Machinist (RIE)
Mechanical Engineer
(RIS)

Metallurgical Technician
(RIS)

Oceanographer (RIE)
Optician (REI)

Painter (RES)

Petroleum Engineer
(RIE)

Plumber (REI)

Practical Nurse (RSE)
Property Manager (RES)
Quality Control Manager
(RSE)

Radio/T.V. Repair (REI)
Watchmaker (REC)
Woodworking (RAE)
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CONVENTIONAL. The "Organizers"

YOU ARE: YOU CAN: YOU LIKE TO:
well-organized, accurate, | work well within a follow clearly defined
numerically inclined, system procedures
methodical, do a lot of paper work in | use data processing
conscientious, efficient, | a short time equipment
conforming, orderly, keep accurate records work with numbers
practical, thrifty, use a computer terminal | type or take shorthand
systematic, structured, write effective business | be responsible for
polite, ambitious, letters details

obedient, persistent

collect or organize
things

YOUR HOBBIES:

CAREER POSSIBILITIES (Holland Code):

Collecting memorabilia
Arranging and
organizing household or
workshop, etc.

Playing computer or card
games

Collecting any related
objects

Keeping club or family
records and files
Reading home magazines
Studying tax laws
Practicing Clutter's Last
Stand

Writing family history

Accountant (CSE)

Bank Teller (CSE)
Budget Analyst (CER)
Building Inspector (CSE)
Business Teacher (CSE)
Cashier (CSE)

Catalog Librarian (CSE)
Clerk (CSE)

Computer Operator
(CSR)

Court Reporter (CSE)
Customs Inspector (CEI)
Electronic Mail
Technician (CSR)

File Clerk (CSE)
Financial Analyst (CSI)

Insurance Adjuster
(CSE)

Kindergarten Teacher
(CSE)

Legal Secretary (CSA)
Library Assistant (CSE)
Medical Secretary
(CES)

Safety Inspector (RCS)
Service Station
Attendant (CER)

Tax Consultant (CES)
Telephone Operator
(CSE)

Typist (CES)

So, has Dr. Holland helped you to find the real you?

Further on, you will read about more career opportunities, this time, in the

sphere of PR.
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Text 5. The Public Relations Career X Factor

Pre-reading guesses

1. Have you made up your mind where you are going to work? Share your ideas
with your partner.

2. What should you do to get your first job? What chances have you got after

graduating from the university?

Reading
How to make your mark when breaking into the PR world.

It's nearly January, and in just a few short months, commencement
speakers across the nation will be addressing thousands of students who are
entering the "real world." For the public relations profession, this means that a
new crop of bright, young practitioners who are eager to prove themselves are
about to enter the marketplace. These prospective graduates will leave the safe
haven of college life and enter the exciting, and sometimes frightening, working
world. Many students believe that college will have armed them with all the
necessary tools for success. However, smart graduates will realize that the
practical learning they receive once they begin their new job will match their
education within a matter of weeks. Ambitious new professionals will quickly
learn that by mastering a handful of intangible factors, they will make their mark
faster than the rest. Those who want to get ahead in the PR profession will be
wise to heed the following advice:

Exude confidence, but not arrogance. Some people starting their first
PR job are hesitant to voice their opinions and ideas when appropriate, causing
colleagues to question their enthusiasm or value. On the other hand, some new
employees are so secure in their abilities that they appear arrogant, which can
impair their relationships with their colleagues and employers. The trick is to
find the right balance and walk the line between providing thoughtful input and

appearing to be a know-it-all.
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Identify a mentor. Every professional, regardless of level, has a person
they turn to for unbiased guidance. A mentor can help you navigate an often
frenetic first year by providing sage advice and by offering to be a sounding
board for your questions. Choosing a counselor and establishing a mentoring
relationship early is one way to get ahead of the game.

Realize that mistakes will be made, but do not make the same ones
twice. Every professional makes mistakes. The key is to learn from these
blunders and commit to not repeating those errors again. Handling first-time
mistakes with grace and professionalism shows maturity and will gain respect
from colleagues and peers alike.

Burn the midnight oil. There is no longer such a thing as a nine-to-five
job. Getting ahead doesn't just mean arriving early or staying late, but doing so
enthusiastically and willingly. Smart professionals will proactively offer
themselves for extra projects where they can demonstrate their worth.

Commit to being a student of the industry. Staying on top industry
trends is key to getting ahead. Read the latest journals and PR trades, attend
seminars and join professional groups in order to stay one step ahead and
impress an account director.

Recognize there is much to learn. Those fresh out of college have
gained a great deal of academic knowledge, but the humility that comes with
realizing one is "green," and the willingness to make the effort to gain as much

experience as possible is the surest way of making a mark.

Comprehension check

Scan the text and complete the sentences:

1. These prospective graduates will leave the safe havenof ......................
2. Ambitious new professionals will quickly learn that by mastering ............
3. Some people starting their first PR job are hesitantto ........................
4. Thetrickisto find ... ...
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5. A mentor can help you navigate ............cooiiiiiiiiiiiiii

6. Handling first-time mistakes with grace and professionalism shows .........

7. Getting ahead doesn't just mean arriving early or staying late, but ............

S F

Word study

...................... is the surest way of making a mark.

1. Match these words from the text to their definitions:

a) ambitious 1) young and lacking experience
b) to make one’s 2) someone you discuss your ideas with in order to
mark try them out
c) frenetic 3) able to change events rather than react to them
make things happen
d) green 4) make smth less good than it usually is or less good

than it should be

e) proactive

5) without being affected by different situations,
poblems

f) sage

6) determined to be successful, rich, powerful

g) sounding board

7) help or advice given to people about their work,
education, personal life

h) guidance

8) very fast, uncontrolled and excited

1) to impair

9) become successful and famous

J) regardless of

10) very wise, especially as aresult of a lot of
experience

2. Use the context to decide on the meaning of the following words and

phrases from the text. Then use each expression in sentences of your

own.
a. to be armed with
b. to master

c. to heed advice

d. to voice opinions
e. trick

f. fresh out

g. intangible

h. input

I. mentor

J. unbiased guidance

k. counselor

|. get ahead of the game
m. burn the midnight oil
n. maturity

0. to heed advice

p. commencement
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After-reading questions:

. What makes many students think that they are ready to work successfully?
. What advice should you follow in order to get ahead?

. Should you be arrogant if you want to get a reasonably secure job?

. What are the mentors for?

. Are you allowed to make mistakes? How should you handle them?

. Is it essential to work long hours or should you find any other approach?

. How is it possible to stay one step ahead?

o N o o B~ W DN P

. What is the best way of making a mark?

Speaking
Prepare a report on the following topic:

How to make your mark when breaking into the PR world.

Text 6. JOBS IN PR

Skim through the job ads and answer the following questions:
1. What job vacancies are mentioned in the advertisements?

2. Which position is the most responsible one? Why?

3. What are the most common skills necessary for all positions?

Reading

PR Secretary/Receptionist. Plenty of variety, including the opportunity
to get involved in public relations projects for our household name clients.
Keyboard skills, flexibility, organisational skills and the drive to get involved in
many aspects of our business.

European Relations Officer. Can you build on our links with France,
Italy and Germany? Reasonably fluent in two of the principal EU languages,

able to work on own initiative and with excellent organisational skills. You
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will be proactive in seeking EU funding, responsible for grant aid to relevant
projects. Some evening and weekend work.

Press Officer. Responsibilities will include:

¢ maintaining and expanding relations with press and broadcast
media, writing press releases and statements;

¢ advising senior management, individuals and committees on all
aspects of press and media relations;

¢ raising awareness of the college's activities and publications through
appropriate publicity and organising national press conferences and briefings.

Will have in-depth experience of press and media relations gained
through at least five years in a similar organisation, excellent interpersonal
skills, be able to communicate at all levels with tact and diplomacy. This is a job
for a self-motivated, enthusiastic communicator.

Account Manager, Travel PR. To handle travel and leisure accounts in
our small, successful PR consultancy. Broad media contacts in business and
consumer media and a minimum of five years' experience in consumer public
relations. Creativity and ability to write news and feature copy, proven success
in selling stories, energy and enthusiasm, the ability to work in a small team and
juggle priorities.

Associate Director, Top 40 Agency. Business-to-business, hi-tech and
telecoms sectors. If you want to be stretched, challenged and rewarded with a
board position in the next 18 months. This is a demanding role. You will have
the full support of the board and the further resources of the parent plc, while
retaining complete autonomy for both strategic and operational decision

making.

23



Word Study

1.

Look up in a dictionary these words to make sure of their pronunciation

and meaning:

a. Initiative d. consultancy
b. committee e. priorities
c. diplomacy f. autonomy

2. Find words and phrases in the text that mean:

-

k.

a. determination and energy that make you successfully achieve smth
b.

C.

very well known

thorough and complete so that all the details are considered

. company that gives advice and training in a particular area to people in

other companies
the thing that you think is the most important, that needs attention before
anything else

be given smth because you ve done smth good or helpful

.-an amount of money given to someone, especially by the government for a

particular purpose

. use your achievements as a base for further development

information or instructions that you get before you have to do smth
a large company in Britain which has shares that the public can buy

test the skills or abilities

3. Use the words and phrases from the exercise above in the sentences of

your own to illustrate their meanings.

Speaking

Work in pairs. Speak about advantages and disadvantages of the positions

above, choose the one that suits you most. Explain your choice, giving good

grounds.
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MODULE 2. PREPARING FOR A JOB: CVS AND INTERVIEWS

I. What isa CV?

professional history. It is a simple and accessible way of introducing yourself to

potential employers and can be a vital tool in obtaining the chance to impress

them face-to-face at an interview.

and mean literally ‘the course of your life’ or the brief story of your career. In

What does curriculum vitae mean?

The words come from the Latin (a ‘dead’ language now no longer used)

A CV is an outline, normally on paper, of a person's educational and

some countries a CV is known as a resume’ (pronounced ‘rez-ume-ay’).

1. Answer the following questions to find out how

competitive you are:

How to give yourself a competitive edge?

1
2

Have you decided what sort of job you really want?

Have you spoken to anyone who does the sort of job you
would like to do?

Have you found out about the companies you would like to
work for?

Have you spoken to anyone who works for these
companies?

Do you know what skills you have gained and the skills you
have lost in recent years?

Have you done anything in the last year which has

developed your skills?
Do you regularly read the business pages of newspapers or

professional journals?
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8 Have you talked to a recruitment agency that specialises in | Yes/No
your area of work?
9 Have you written or updated your Curriculum Vitae in the | Yes/No

last six months?

Score
Yes = 1 point No = 0 points
0-3 You need to spend more time on preparing yourself for a new job.
4-6 You have made a good start, but you still need to do more work to stand out
from the competition.

7-9 You are in a strong position to get a new job.

2. Whatever your score in the quiz, your CV can put you in a strong position.
Observe the following CV guidelines:
Your CV should be: word-processed
laser printed on good quality paper
no longer than two pages of A4 paper

You should include:

Personal details The employer wants to know who you are and how to

contact you (essential information only).

Education

Work experience | Don't just describe the job - stress what you achieved

and what you learnt.

Positions of If you do not have a lot of work experience, this section

responsibility will show employers your potential.

Skills Be positive about your ability - never undersell your
experience.

Interests Stress any significant achievements related to your
interests.
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Referees e Current students and recent graduates should
choose an academic referee and a personal one (this
could be an employer).

« Get your referees' permission first and tell them
what you are applying for and what you would like

them to stress in a reference.

3. Look at Melanie Henderson’s CV. Following the guidelines, prepare
your own CV,
Personal Details Address

Melanie Henderson 99 Newlands
Put your most Park London
recent studies  § Date of birth SE308UJ

first 5.11.78 Tel: 0171 25650

Education 1997 — present

Degree in French and Film Studies, University of London
Don't go too Degree performance to date: 2.1
far back in Specialist subjects: British Cinema, The Narrative Technique

time or leave

any gaps 1992 -1997
Royal Latin School, Aylesbury
4 A Levels: French (B), German (C), English (B), Film
studies (A)
7 GCSEs: French (A), German (A), English (A), History (B),
Art (A), Maths (B), Economics (B)

Work experience
1999

Information Officer, Futuroscope, France

relevant Responsible for dealing with enquiries in a busy office,
experience responding to 2,000 enquiries a week. This demonstrated my
ability to retain a professional approach and a sense of
humour while working under pressure.

Give more detail
about more
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1998

Put your most | Customer Services Assistant

recent Provided support for customer enquiries. Dealing with
customers' complaints demonstrated my ability to remain
calm under pressure. Explaining complex issues simply and
clearly helped me to develop my communication skills.

experience
first

Positions of responsibility

In my final year at school, | helped organise a careers fair for
all final year students.

Skills Good working knowledge of Microsoft Word and Excel
Spreadsheets
Working knowledge of French and Italian
Current clean driving licence

Interests Travel: | have travelled extensively and independently in
Europe.
Add details I Music: I play the guitar in a semi-professional band and
have done a number of 'gigs' for school and student clubs.
Referees Hamish Roberts Richard Gayle
(Tutor at University of (Customer Services
Give two London) Manager/DAT)
referees 17 Woodland Avenue 31 Pleasant Street
Oxford London
OX117GGR SE18 3LSR
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Here is an advertisement for a vacancy in a PR company:

What should you do to get ahead in your career?
JOIN OUR PR TEAM! TOP SALARY!

We need someone to join our team who can manage to do ten
things at once while remaining cool and calm in crisis!
We are a leading PR Company.
We can offer you a fulfilling and challenging role working with
our Director of Travel.
You will need to be hard-working, flexible, well-organized and energetic.
You'll be attending presentations, arranging meetings, travel and lunches,
and liaising with executives of major international companies.
This IS a superb opportunity for the right kind of person.
And we'll pay you a top salary with bonuses.
Call or write today and tell us about yourself!

Jim Brown, Personnel Manager,
Anglo-European PR,

99B Baker Street, London, WIJ9PQ
telephone 01 6708071

Writing

Imagine you’ve read this advertisement in a newspaper and got interested
in this job. You are sure you have all the making of a good PR manager.

Use the guidelines you have studied above to make up your CV.

Reading

When applying for a job, you should send your potential employer a covering
letter (letter of application), where you point out the purpose of your addressing
this company and the position you’d like to apply for. Your well-structured CV,
together with references, must be also enclosed.

Study the following guide to a covering letter.
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How to write a covering letter

Make your opening gambit the best one possible

1. First impressions count. “A covering letter is read before a CV, so
make sure that it grabs the reader’s attention,” says Paul Laurie, the operations
manager at the employment consultancy Manpower UK. Sloppy spelling and
punctuation, copying a generic e-mail to rival firms, forgetting to include your
contact details and omitting a job reference are all common, fall-at-the first-
fence bloopers.

2. It’s not an optional extra. “Even if you have just been asked to e-mail
your CV, always send a covering letter,” says Scott Foley, the student
recruitment manager at Manchester University. “It introduces why your CV is
there and what you stand for. It sets the scene for your CV.”

3. Dear who? If the job advertisement doesn’t name a contact, call human
resources to find out who will be scrutinising your application. “It’s more
personal, and if you want to inquire about the application process (later) you
have someone to follow up with,” Foley says.

4. Be brief. “Keep it punchy,” Laurie says. Three or four paragraphs
should be sufficient to convey your motivation, experience and personality. A
covering letter should not replace your CV but summarise your suitability for a
role by matching your experience to the job advertised.

5. Be factual not arrogant. Don’t cross that fine line between expert and
muppet. “There is selling yourself and then highlighting what you have done,”
Laurie says. Avoid statements such as “I am the ideal candidate” for example, in
favour of “I believe I have the skills and experience that make me a strong
candidate”.

6. Get noticed. “Give a reason for writing,” says Lynn Williams, a career
coach, even if your application is speculative. Perhaps you recently read
something in the trade press or met someone from the firm at a networking

event? “It shows that you have been actively looking at the company,” Williams
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says. If you are applying for a specific role, say so at the start of your letter so
that the application doesn’t go astray.

7. Tailor your letter. Recruiters are impressed by evidence of research
into their company’s goals, ethos and achievements, Laurie says. If the company
prizes customer service, show that you have delivered excellent client care, but
don’t go overboard. One such statement suggesting spiritual kinship is enough.

8. Be e-mail aware. Writing a good e-mail requires just as much patience
as a legible handwritten letter. “Make sure that the key bullet points are in the
first screen, so that you don’t have to scroll down,” Williams says. “You can
also use the subject line to put your key point forward. Say ‘engineering
graduate’ for example.”

9. No ifs or buts. Don’t point out any weaknesses and then attempt to
justify yourself. As Williams says: “You are giving them reasons to interview
you, not excuses to bin you.”

10. Sign off with confidence. Be upbeat and ask for an interview, Foley
says. “I’ll expect your call” sounds overly confident but write that you expect to
meet to discuss the role.

THE LOWDOWN
- Directly address the job advert by picking out your skills, experience or
personal achievements that best fit the requirements.

- Think “how can I help the interviewer to select me”, not “how do I hard-sell
myself?”
- Never start your letter “Dear sir/madam”. Find out who will be reading your
application if it is not in the job advert.
- Break up long paragraphs. Solid blocks of text can be daunting for the reader.
- Ask a friend to read your covering letter to make sure that the content is
relevant and the tone professional.

(By Clare Dight, The Times, January 18, 2007)
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This is a covering letter for the advertised position. Single out the main parts
of the letter, pay attention to the layout of the letter:

14 Oaktree Road
Abingdon
Littlehampton
Lh12 4PF

30 September 2008

Mr. J. Brown
Personnel Manager
Anglo-European PR
99B Baker Street
London, WIJ9PQ

Dear Mr. Brown,

| am applying for the position of PR manager advertised in the “Daily Globe” on
28 September 2007.

| am a qualified PR practitioner, skillful in negotiations and experienced in
arranging meetings and presentations. | am bilingual in English and Spanish,
| also speak French fluently.

| enclose my curriculum vitae, together with references from my last employer
and from the college where | trained.

| look forward to hearing from you soon.

Yours faithfully,

Flaine Malone

Elaine Malone (Miss)

Does this letter meet the requirements for such type of business
correspondence? Write down your own covering letter in reply the

advertisement given above.
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Il. INTERVIEWS

1. Read some hints on being successful at an interview

At an interview, it is vital to ‘sell’ yourself to the potential employer. The
impact you make as you walk into the room is extremely important. Take note
of what Caroline Swam, Director of Professional Services at Right Management
Consultants, says,

“Attend the interview with a different focus. Ask yourself, is this the right job
for me, at right company, with the right future? By changing your approach, you
will conquer your nerves and begin to assess the opportunity as much as the
interviewer is assessing you. In this frame of mind you will be asking intelligent,

b

searching questions and demonstrating your abilities in the process.’

2. A good interview is always well-structured. Work in pairs and put the
list of things that an interviewer should do into a logical sequence.

a. answer questions

=

ask questions about candidate’s CV

explain the plan of the interview

o o

hold a few minutes of neutral conversation
listen
make the candidate feel at ease

explain what happens next

> Q —h o

observe

I. summarise the main points

3. Work in pairs and decide what the interviewer and the interviewee could
say at each of the nine stages.
Example:

Make the candidate feel at ease:
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Interviewer: ‘Thank you for coming, I hope you had a good journey.’
Interviewee: ‘Yes, thanks. It only took 40 minutes, door-to-door, and it’s

easy to get here from the station.’

4. At an interview, it is vital to ‘sell’ yourself to the company. Read the
following dialogue and underline what each candidate says to sell
him/herself.

Int: So Brett. What do you think your strengths are?

Brett: Well, | enjoy working with people as part of a team. | think the best

results come from working together. I’ve found that’s true in all the projects I’ve

worked on.

Int: Well, Barry. You seem to have done lots of different things. How have you

found the time for them all?

Barry: | am just very active. | try to organize my studies and my other interests

so | can do as many things as possible. | think it’s good to meet lots of different

people and have lots of different experiences.

Int: Why do you want to work in this area?

Julie: | think PR’s a really interesting area. I’ve really enjoyed doing my PR

course and it’s convinced me that this is the right area.

Role-play
Work in pairs. Choose the position you’d like to apply for and role-play the
job interview, following all the guidelines mentioned in the topic ‘The world

of jobs.” Try to do your best to sell yourself to the employer.

Writing
Comment on the statement, then write a story that must begin with this
statement.

“Choose a job you love and you’ll never have to work a day in your life.”
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Reading

Job Hunting. Interview with Employer

TST Systems was looking for candidates for an opening position of a

Commercial Director. Three applicants came for an interview after they had

submitted their cover letters and resumes. The third and the most successful was

Mr. Kauffman. Here is the interview with him.

opening position
= vacancy

application for
the position

to apply to smb
for smth

promising =
prospective

competition
competitor
competitive

to be responsible
for

to take
on/assume/accept

- Good morning, sir.

- Good morning. Come in, come right in. Mr. Kauffman,
1sn’t 1t? Please, take a seat. You will have to excuse me a
moment while | finish signing these letters. Meanwhile

please fill in the application form... There, that’ll do.

Now | can concentrate on you, Mr. Kauffman. Tell me,
how long you have been in your last job with ‘Alpha’?

- Five years, | am only leaving because the firm is moving
to Frankfurt, but I think a change will do me good.

- What do you know about our company? Have you got any
guestions to me?

- | know that this is a very promising company, so I’d like

you to inform me what will be the major focus of efforts

in the next few years.

- We plan to expand our activity on English-speaking

countries, mainly England, to buy equipment and

technologies from them and run training programmes

here. We need a team of creative persons to make our

company competitive in the world market.

- What responsibilities and obligations do you suggest

during the first year?

- Well, first of all, to be responsible for our contacts with
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responsibility
obligation = duty
contractual/treaty
obligations

to negotiate

to conduct
negotiations

reliable
reliability

entrepreneur
[,ontropra’na:]

salary
wages
honorarium
fee

bonus

experimental
period = term of
probation

English partners, to buy good equipment and generally to

be skillful in negotiations. You will have to travel very

much. Besides, we are expecting a new fair in London
soon and maybe you will have a chance to go there.

- Yes, | see.

- So, tell me, what are your three main strengths?

- | think they are reliability, loyalty, energy.

- OK. How do you relieve everyday tensions?

- | am accustomed to work under pressure.

- Are you a leader, an entrepreneur by nature?

- Yes, | think so, because | make contacts with people very

easily.
- All right. Now, Mr. Kauffman, | am quite prepared to

offer you a job with us. You have excellent references

from your previous job. What do you find a fair salary?
- € 3000.
- I think we’ll begin you from € 2500 for the experimental

period and if you do well we’ll review it by the end of
three months. Hours are from 9 to 5.30, with an hour for
lunch and a fortnight’s holiday. Does that suit you? Any
questions?

- What about travel? Length? Where?

- Mostly to England for not longer than a month.

- All right. | suppose supportive environment here. When
do you want me to start, sir?

- In a week, if possible.

- | am afraid | can begin only since October 20.

- No problem. We’ll be seeing you on the 20" then?

36



- Yes, certainly. Thank you very much. Good-bye.

- Good-bye.

Now study the following instruction for job seekers:
Dos and Don’ts for Job Seekers

v DO learn ahead of time about the
company and its product. Do your
homework.

v" DO apply for a job in person.

v" DO let as many people as possible
know you are ‘job hunting’.

v DO stress your qualifications for
the job opening.

v DO recount experience you have
had which would fit you for the job.

v DO talk and think as far as possible
about the future rather than the past.

v Do indicate, where possible, your
stability, attendance record and good
safety experience.

v DO assume an air of confidence.

v DO approach the employer with
respectful dignity.

v DO try to be optimistic in your
attitude.

v" DO maintain your poise and self-
control.

v DO try to overcome nervousness

37

- DON’T keep stressing your need for
a job.

- DON’T discuss past experience
which has no application to the job
situation.

- DON’T apologize for your age.

- DON’T be untidy in appearance.

- DON’T display ‘cocksureness’.

- DON’T cringe or beg for
consideration.

- DON’T speak in a muffled voice or
indistinctly.

- DON’T be one of those who can do
anything.

- DON’T hedge in answering
questions.

- DON’T express your ideas on
compensation, hours, etc. early in the
interview.

- DON’T hesitate to fill out
applications, give references, take
physical examination or tests on

request.



and shortness of breath.

v DO hold yourself erect.

v DO answer questions honestly and
with straightforwardness.

v" DO have a good resume.

v" DO know the importance of getting
along with people.

v DO recognize your limitations.

v DO make plenty of applications.

v DO indicate your flexibility and
readiness to learn.

v" DO be well-groomed and

appropriately dressed.

Speaking

- DON’T hang around, prolonging the
interview, when it should be over.

- DON’T go to an interview without a
record of your former work
connection.

- DON’T arrive late and breathless for
an interview.

- DON’T be a ‘know it all’ or a person
who can’t take instruction.

- DON’T isolate yourself from contacts
that might help you find a job.

- DON’T feel that the world owes you
for a living.

- DON’T make claims if you cannot
‘deliver’ on the job.

- DON’T display a feeling of

inferiority.

1. Use these recommendations to instruct the unemployed in the local job

centre.

2. Following the instructions, act out a dialogue between an employer and a

job seeker.
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3. What requirements should a prestigious job meet? Complete the diagram

HIGH SOCIAL
STATUS

EXCELLENT
REMUNERA-
TION

below:

CAREER
PROSPECTS

PRESTIGIOUS
JOB

What is a prestigious job in your understanding? What jobs are prestigious in
Russian labour market nowadays? To introduce your ideas, use the following
conversational formulas:

E.g.: In my opinion, a prestigious job should be secure and guarantee career

prospects.
Personal Opinion Order of Importance
v" | personally believe/think/feel v To begin with, ...
that ... v’ Firstofall, ...
v' To my mind, ... v' Besides, ...
v Inmy view, ... v' To add to this, ...
v" T suppose that... v Moreover, ...
v I’m absolutely certain that. .. v" Furthermore, ...
v" I strongly believe that... v" In addition, ...
v" I’'m convinced that. .. v Equally important ...
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Article Interpretation
French Fries to Blue Chips
(by Damian Barr, “The Times”, August 14, 2007)
Unless you have a private income, you will probably need a part-
time job. The trick is balancing work and study

Work is a four-letter word. Nobody really wants to do it. That is one
reason why you are off to university now and not to an office. If nothing else, it
is a refuge from the world of work. Or it was.

“More students are working than ever before,” says Gemma Tumelty,
president of the National Union of Students (NUS). “Top-up fees, spiralling
rents and growing living costs are forcing students away from their studies into
part or even full-time work.”.

In the past decade, the number of full-time students who work has risen
by 54 per cent, from 406,880 in 1996 to 630,718 in 2006. Student numbers are
also rising but you don’t need a maths degree to see it is disproportionate.

Tumelty says: “Many of those new to higher education come from poorer
backgrounds; they are doing the longest hours.” Working students average 14
hours a week, according to an NUS report ‘All Work and Low Pay’. One in five
tops 20 hours, according to the Royal Bank of Scotland.

That is a lot of work. So, beyond cash, what are the benefits? And what
sort of job should you do? Most students do a “McJob”. Tumelty adds: “We
recognise the value of work experience but students are concentrated in the low-
pay, long-hours sectors, mainly hospitality and retail, where they often
experience exploitation.”

| got my first McJob days into my first term studying journalism at
Edinburgh’s Napier University. I lasted a month in the job and a year on the
degree. As a night attendant at a petrol station, I was to serve through a hatch

and stock-take in quiet moments.
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There were no such moments, especially not on weekends when a
particular joy was vomit in the hatch. The sole perk was eating out-of-date

Dunkin’ Donuts. Soon | got fat and started missing lectures to sleep. Exhausted,

| was making mistakes at work. Finally, after accidentally starting a fire, | too
was fired.

I then applied for a job at McDonald’s. Now I am proud that it turned me
down. Then I was mortified. While drowning my sorrows in a nearby bar, | was
offered a job. Serendipity. Now you do not have to rely on chance to find you
work. Most student unions run a job shop for reliable employees seeking
reputable employers. Then there is the web. Try www.e4s.co.uk,
www.justjobs4students.co.uk and www.activate.co.uk.

Tumelty worked as a waitress throughout her psychology degree at
Liverpool John Moores University. She says: “Smile sweetly and you get tips,
there is food about and the hours beat bar work. It definitely helped to develop
my teamwork skills. | worked about 20 hours a week. As your loans run out you
need to work more when you should be revising. | missed lectures for extra
shifts and often felt knackered. I just missed a first, but who knows . . .”

The NUS report says nearly 40 per cent of working students felt having a
job gave them less time to study and a quarter missed lectures to work. Yet
employers say work experience is the key to getting a graduate job.

Karen Scarborough, director of Place Me First, a one-stop shop for
students seeking placements, says: “More than 60 per cent of students who take
up placement opportunities are later offered full-time employment. Students
create a detailed profile which we match to the exact needs of employers. It
gives companies a chance to check out a potential future employee while
students try out the company, the industry and the role.”

Scarborough set up the company when her son struggled to find a

placement in Paris. “Placements, from one week to a year, are now a part of so
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many courses but universities can’t help everyone. My son finally found one but
then needed help sorting out accommodation and settling in.”

Place Me First promises to go beyond sites such as www.placement-
uk.com by creating a community — a placement “Facebook”. Companies so far
include Waitrose, JP Morgan and Bhs. | left Napier University for Lancaster and
a degree in English literature and sociology. | got a bar job and tried to get
experience in journalism. I had no strings to pull.

Tumelty says: “Because placements are usually unpaid, they are taken by
the wealthy.” Scarborough disagrees: “Our placements over a month are paid.
Our site gives everyone the same access.” Only you can achieve the right work-
study balance. Whatever you end up doing, it is over before you know it. Today
you are serving fries, tomorrow working for a blue chip.

Notes on the text:

Dunkin’ Donuts™  the largest group of shops in the world selling doughnuts and
coffee. First opened in the US in 1950, nowadays the company

has more than 5000 shops in 31 countries.

Serendipity (lit.) the natural ability to make interesting or valuable
discoveries by accident

Blue chip a company which makes a big profit and is considered safe

Word study

1. Find in the text the words which suit the given definitions:

a) something that you get legally from your work in addition to your
wages, such as goods, meals, or a car;

b) a place for someone to stay, live in;

c) someone's family, education, previous work etc;

d) a job, usually as part of a course of study, which gives you

experience of a particular type of work;
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e) the ability to work efficiently together with one’s colleagues;

f) too much or too little in relation to something else;

g) to secretly use your influence with important people in order to
get what you want or to help someone else.

h) a situation in which you treat someone unfairly by asking them to
do things for you, but give them very little in return

1) to usually do something or usually happen a particular number of

times, or to usually be a particular size or amount

2. Find in the text the words opposite in meaning to the following:
part-time to fire wholesale

disreputable poor up-to-date

After-reading questions:

1. What makes more and more full-time students take up a part-time job?

2. How many hours a week do students usually work?

3. What sort of jobs do students usually do?

4. What is a job shop? What is its major function?

5. What is a McJob? Does this kind of job presuppose any career prospects?

6. What help can placement agencies offer students?

7. 1s it difficult for a full-time student to work 20 or more hours a week? What
can this result in?

8. What is, in your opinion, the best way to keep work and study balance?

9. What job opportunities are there for students in Russia?

10. How can you interpret the concluding phrase of the article: “Today you are

serving fries, tomorrow working for a blue chip”?

Now prepare the interpretation of the article. Don’t forget to express your

attitude to the problems tackled in the article.
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For Fun and Profit

Do the following wordsearch puzzle:

Careers

& P T | T U DE DU CT | OMN

G 0sSsw&EI Y¥FETIMNI DDFR

F M TOEBREHTCTWUGEGBMNTE E

E & | R OTREL & W ¥ E R N F

GMPF KSS UK MNWPROITF

& E E I 5§ 4 E R A BB I R IO

M CNJHESPGMENTE S I

& | bDH IR EPEUDODEHTHN

ML PEBES AL ARY I ELCEBE S

S o0s L LI ES I E S Taa0OU

EPY JRBRREE®MFIGHNIETETHMNRER

L & O0I EMUSEFRETT U A

& B S L ETSE I RPE I S N

S K COTSSEMNI S UGB LCC

S HNODI TaAaCODY ERT I ME
APPREMTICE DEMTIST OFFER SALESHMANM
APTITUDE FIREMAM OWERT IME SKILLS
BakER HIRE FEMSIOM STIPEMD
BOMUS INSURAMCE FOLICEMAM STOCES
BOSS INTERY IEW FRIEST TAKES
BREAK JOES RAGEI TEACHER
BUSIMESS L&YWYER RESUME IMION
BUTCHER MaMNAGER FETIRE WOCATION
CLERE MIMISTER FISKS WAGE
DEDUCTIOM MNURSE SALARY wWORE

Render the article into English:
Byxraarepom ObITH XOPOLIO
(www.vzglyad.ru, Bacunwuii [Teuko, 18 aBrycra 2006)
B cdepe wuckycctBa nydmmMmu cTand npodeccud penakropa  Ha

KHHOCTY/IMH, apXUTEKTOpa, AUpKepa CUM(POHUIECKOTO OPKECTpa.
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DKCIepThl COCTaBUJIN
MEPEUYCHb  JY4YIINX H  XYJWHUX
npodeccuil. PEUTHHT cocTaBisics Ha
OCHOBAHUH YPOBHS 3apILIAThl, YPOBHS
cTpecca Ha paboyeM MecTe U
KOJINYECTBA MOE3/I0K, KOTOpBIE

MNpUXOJUTCA COBCPIIAaTb BO BpEMi

pabotel. Kpome Toro, myumiue
npodeccun ObUTH OIpEACNICHbl U s
OTZIENBHBIX c(ep YeIOBEUECKOW NEATENbHOCTH, TAKUX KaK HCKYCCTBO, CIOPT,
¢dbuHaHCH 1 OU3HEC.

Pe3ynbpTaThel nmoucka aydmux npodeccuil ObUIM OMyOJMKOBAaHbI B KHHUIE
uccnenosarens Jleca Kpanna «CrnpaBoyHuK 1 UOIymero padbory», cooduiaer
pecypc Washington Profile.

«B 00miecTBEHHBIX HayKaxX JY4IIUMU MpodeccusiMu ObLIH
IIPU3HAHBl CIENUAJIBHOCTA HCTOPUKA, COLMOJIOra, IIOJIUTOJIOTa»
Craructudeckas uHpopMaius Jjisi 3TOro aHayin3a Obuia B3sTa U3 OQUIIMAIBHBIX
otueTtoB bropo craructuku tpyna CIILIA u bropo nepenucu HaceneHus, a Takxe
U3 UCCIENOBAHMUN, MPOBOAUMBIX MNPOPCOI3aMU U PA3NMYHBIMU HAYYHBIMH
opranuzammsamu. KpoMe crTpecca M KoiaudecTBa IOE3[0K, HPHU BBIYMCICHHUU
JAYYIIUX TpOoQeccHil yUYUTHIBAIUCH BO3MOKHOCTH TPYIOYCTpPOICTBa, ypOBEHb
0€30IMaCHOCTH U 3aMPOChl K (PU3NYECKOMY COCTOSIHUIO PaOOTHHKA.

Jlyummumu nipodeccusimu B CIIA npu3HaHbl: MEHEKEp MHTEPHET-CalTa,
CTaTUCTHK, KOMIIBIOTEPHBIA aHAJIUTHK, WHXEHEpP B 00JacTH MPOrpaMMHOIO
obOecrieueHns, MaTeMaTuK, TMPOTPAMMHUCT, OyXrajirep, MNPOMBIILICHHBIN
nuzaitHep. Xynamumu npodeccusiMu HazBaHbl paboTa moacoOHOTO pabdodero,
jgecopyba, peibaka, cTpouTenisa, mnactyxa (koB0osi), TMpodhecCHOHATBHOTO

TaHIOpa, MCTAJLJIypra U BOJAUTCIISI TAKCH.
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Taxxxe omnpenenensl Jydinve npodeccud B pa3iIUYHbIX cdepax
PKOHOMUKH. B cdepe MCKyccTBa JydIIMMU CTalu Mpodeccuu peaakTopa Ha
KMUHOCTY/IMH, apXUTEKTOpa, AUpUKEpa cUMPOHHUECKOro opkecTpa. B copre —
TpeHepa 1o (U3KyIbType, TpeHepa Mo 6ackeT0o0Iy, aBTOMOOUILHOTO TOHIIHUKA.

Jnsa OuszHeca U (uHAHCOB — OyxranTepa, IOMOIIHUKA IOPUCTA,
¢buHaHcOBOTO aHanmuTUKa. JlJi1 CpeacTB  MaccoBOM KOMMYHUKAIIMM — —
TEXHUYECKOTO mucaTeiass (COCTaBUTENs HMHCTPYKUMM JUIsi TMOJIb30BaTemei),
TexHuka Ha TB u paguocTaHnusax, pemakTopa raseThl. B 31paBooxpaHeHun u
MEIUIMHE — aJIMHUHUCTpPATOpa TOCIUTANS, CEKpeTapsl Bpauya, TEXHOJora Io
MEJIUIIMHCKOMY 000pY10BaHUIO.

B Hayke — craTuctuka, MmaTeMaTuKa, mpernojaBaresns. B o0iiecTBeHHBIX
HayKax JydImaMuA TpodeccussMu ObUIM MPU3HAHBI CHEIUATBHOCTH HCTOPHUKA,
coruoJiora, mnojutosiora. B uHGOpPMAIMOHHBIX TEXHOJOTHUSX — MEHEKepa
WHTEPHET-CAUTOB, KOMIIBIOTEPHOTO aHAIWTUKA W WH)XXEHepa B o001acTu
MPOTPaMMHOT0 00€CTICUEHUS.

[To manneiM MunuctepctBa tpyna CIIA, amepukanisl, paboTaroiue B
chepe Oyxranrepun u puHaHCOB, 3apabarbiBaroT 23,3—109,8 ThIC. MOMIAPOB B
roj. CriennanucThl B 00J1aCTH peKJIaMbl 1 MapKkeTHHTa — 23—97 ThIC. 10JI71apOB B
roJi, CIICIIMAIMCTBI 110 UCKYCCTBY M nu3aiiHy — 23-97 TbIc., On3HecMeHbl — 20—
100 TbIC. OMTAPOB, KOMIBIOTEPIIUKH — 15—85 ThIC. 1osapoB, crpoutenu — 15—
90 TBIC. nmoyapoB B TOJ, moBapa — 15-38 ThIC. MOUIApOB, COTPYIHUKH
apXUTEKTYpHBIX KoMmanuii — 17,5100 Thic. 7071apOB B TO/I.

B cdepe obpazoBanus 3apraThl KOJEOMIOTCS B MPOMExyTke oT 19,5 1o
45 Tteic. gomnapoB B roj. MmxeHepsl 3apabateiBator 23—100 ThIC. J0JU1apoB,
opucHeie pabotHukn — 15-40,6 THIC. [OOMAPOB B TroA, PpaOOTHUKHU
TpaHCTIOPTHON WHAYCTpUU — 25—80 THIC., COTPYTHUKH HHIYCTPHH TypH3Ma —
23-81 TBIC. MOMIAPOB, COTPYAHHWKH MPOMBINUICHHBIX mpennpustuii — 2040

TBIC. 1OJJIApOB B I'O.
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Panee amepukaHckoe Bbropo cTaTUCTHMKU Tpyla OMyOJMKOBAIO CHHCOK
caMbIX onacHbIX npogdeccuil. CaMbIMU ONMACHBIMU OBLIM NMPH3HAHBI Npodeccuu
jecopy0a, muiioTa, Mopsika U mycopimka. [Ipodeccust necopyba BosriaBuia
NEPBYIO JIECATKY HamOoJiee onacHbIX chep NpoPpecCuoOHaIbHON JIeSITEIbHOCTH.
AHanmutuku bropo craTucTuku Tpyaa orMmedaroT, 4yto Ha 100 Teic. mecopyOoB
npuxoautcs 92,4 ciydas cMepTH Ha padoTe. BTOpbIM B clMCKE CaMbIX OMACHBIX
CHEUATbHOCTEW YUCIUTCS MUJIOT IPAKIAHCKOMN aBUALUU.

Ha 100 ThIC. muiaoTOB TOXE TpuUxoAuTca 92,4 cMepTeNbHBIX Clay4das, Ipu
ATOM 3apIuiaTa CIEIUAIMCTOB TPaXKJAHCKOW aBHAIlMU COCTABIISIET B CPEIHEM
129,25 teic. pomnapoB B roa. Ilpodeccust mycopuimka TOXKE OTIMYAECTCS
OOJBIION OMACHOCTBIO — 43,2 cMepTeNbHBIX ciydas. 3a paboTy MYyCOPIIUKU
nony4yaroT 25,76 TteIc. noiutapoB B roa. (depmepam NpakTUYECKH HEYEro
0osaTbes. 1o cratucTuke oHM 3apabaThIBAIOT OOJIBIIE CTPOUTENEH, padOTAOIINX
CO CTaJbHBIMM KOHCTpyKIUsMU. Depmepckas 3apruiata paBHa 40,44 TbIC.

JI0JUIapOB B roj, npu 3ToM u3 100 teic. ruObHET 37,5 denoBeka.

MODULE 3. WHAT IS PUBLIC RELATIONS?

Pre-reading guesses

1. Read the head of the module. Investigate the idea of public relations

a) Write down some words an phrases associated with public relations

b) Give your own definition of public relations.

c) In groups of three or four compare and contrast your notes. Discuss and report

back to the class the different points of view.

d) Study the following definitions of public relations:

e Probably the simplest and most straightforward definition of public

relations is: the ‘'management of communication between an organization
and its publics' (Grunig and Hunt, 1984).
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e The Public Relations Society of America offers this definition: 'Public
relations helps an organization and its publics to adapt mutually to each
other. Public relations is an organization's effort to win the co-operation
of groups of people. Public relations helps organizations effectively
interact and communicate with their key publics’

e The (UK) Institute of Public Relations had a definition that read: 'Public
relations practice is the planned and sustained effort to establish and
maintain goodwill and mutual understanding between an organization
and its publics.'

e An ‘acceptable standard of definition’ among practitioners (Kitchen,
1997) is: ‘Public relations is the management function that identifies,
establishes and maintains mutually beneficial relationships between an
organization and the various publics on whom its success or failure
depends’

e) Underline the similarities and circle the differences.

f) Write your own fine-tuned definition of public relations.

2. Give answers to the following questions

1) Is the role of public opinion important in modern society?

2) Can an organization communicate with its publics properly without public

relations people? Give examples.

Reading |

The Institute of Public Relations (IPR) says: 'Public relations is the
deliberate, planned and sustained effort to establish and maintain mutual
understanding between an organisation and its public'

Although it may be difficult to evaluate or quantify the success of PR
activity, it is obvious when it isn't done well. Some of the best examples of
successful and important PR activity have been in recent years, when

communication of information about major transport or financial disasters, for
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example, has been handled well by PR experts. Unfortunately, examples of
unsuccessful PR are easy to spot, when an organisation is heavily criticised in
the press and does little to protect its image.

Measuring the value of public relations services isn’t easy. But it can be
done. Not by counting articles and clippings but by showing changes in attitude
to the client’s brand and reputation. When the most important customers of the
client are influenced and their behaviours change in a way that directly affects
the company’s profit, that’s great PR! Increased sales, increased share price,
increased sponsorship or other financial criteria are measurable.

Once PR was sometimes seen as second in importance to advertising, but
an article in PR Week says evidence of the improved position of PR can be
found in the recent launches such as Apple's iMac computer, given a PR launch
four months before the ad campaign kicked in. Shell put its PR agency in the
lead role in its first global communications campaign, handing the task to
Fishburn Hedges. Volkswagen and Gillette also chose PR to lead recent
launches.

As with advertising, PR professionals can work in-house, for agencies or
freelance. One of the most striking aspects of PR is the breadth of activities it
covers. Nearly every organisation wants to influence the way in which it is seen
by individuals and groups. Its 'public’ can include local communities,

shareholders, employees within the organisation, the retail trade, etc.

Word Study
1. Look up in a dictionary these words to make sure of their pronunciation
financial launch
advertising agency
campaign
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2. Match these words from the text to their definitions

1. to establish

a. to carefully consider sth to see how useful or valuable

itis

2. to maintain

b. to measure sth and express it as a number

3. to evaluate

c. the sale of goods in shops to customers, for their own

use and not for selling to anyone else

4. to quantify d. an occasion at which a new product, book etc. is made
available or made known

5. launch e. someone who is paid to work for someone else

6. freelance f. someone who owns shares in a business

7. shareholder

g. to make sth continue in the same way or at the same

high standard as before

8. employee

h. working independently for several different companies
or organizations rather than being directly employed by

one

9. retail trade

I. to start a company, organisation, situation etc. that is

intended t exist or continue for a long time

2. Translate the phrases from Russian into English

HenpeppiBHoE

YCWJIME, COXPaHUTh B3aMMOIIOHMMAaHHUE, COOOIICHHE

uHdopmaruu, (puHaHcoBas kaTtacTpoda, >KeCTKO KPUTHUKOBATH, 3AITUTHUTH

UMUK, BTOPOH MO BaXXHOCTH TIOCJIE, IepeaaTh 3ajady Komy-inbo, paboTaTh

B OITATC, MMOpa3suTCIbHAs 4€pTa

After-reading questions:
1. What is the purpose of PR?

2. How can we evaluate the success or failure of PR activity?

3. What is more important — PR or advertising?

4. Where can PR professionals work?
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5. Who does the public of an organisation include?

Speaking

1. Prepare a report about the concept and nature of public relations.

2. Speak on the following situation. Engage your classmates in the
conversation:

A friend of yours is preparing for an exam in PR but he/she has missed far
too many lectures on it and is asking you for help. You share your knowledge on
what PR is.

Language notes:
1. Read, translate and use the words in sentences or situations of your own.

1) public (not private)

in public if you do or say something in public, people in general hear
about it or see it: Most people are a little nervous about speaking in public. | It
was the first time the former hostage had appeared in public since his release.

publicly if you do or say something publicly, you do it in public, so that
everyone knows what you believe, what you plan to do, etc.. Many senators
disagreed with the President but lacked courage to say so publicly. | Both
governments have announced publicly that they will not be building nuclear
weapons.

openly if you do something openly you do it publicly, especially some-
thing that other people might disapprove of or be too embarrassed or afraid to
do: He was the first AIDS sufferer to talk openly on TV about coping with the
disease. | A group of youths were standing next to a van, openly selling drugs.

officially done, agreed, or decided by someone of authority, and therefore
made public, legal, or official: The changes to borders were officially
announced in the European Parliament. | October has officially named import-

promotion month in Japan.
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2) public (government)

public (public services/property/library/money, etc.) owned, controlled, or
paid for by the government: In 1977, only 45% of the population had access to
public health services. | Damage from the Windsor Castle fire will have to be
paid for by public money.

state (state education/enterprises/welfare, etc.) provided and paid for by
the government: The government should be investing more in state education. |
Such a project would involve too great a degree of state aid.

government (government grants/bonds/initiative, etc.) provided, paid for,
or run by the government: Most of their money was tied up in industrial and
government initiative that was forced on the British people. | How much
government money is to be poured into the program?

3) publics (public relations) specific target groups for PR campaigns:
large or small homogenous groups, eg: blacks, students, teenagers, the
shareholders of a single cooperation, the users of a certain brand of video

cassette, etc.

2. Look up phrases with the word public in a dictionary. Explain their
meaning.
Example:
public sector - all the industries and services that are owned or paid for by

the government

Reading Il
Skim the text and answer the questions:

1) What terms are sometimes used instead of public relations?
2) What is public relations often mistaken for?

Communications and Public Relations
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The occupation of public relations is often described as communications,
on the grounds that they are the main activity of PR people. Moreover, the term
communications has become synonymous with PR. However, it does not
adequately describe public relations, whose full practise comprises more than
communication alone.

Publicity and Public Relations

The term publicity continues to be widely and mistakenly understood as
an alternative name for public relations. Publicity, however, is a part of PR.
Usually it comprises activities and events that get media coverage with the
purpose to draw attention and create awareness. A special event, for example,
becomes publicity for your business only when the news of its happening appear
in the media. Thus, activities and events generate publicity but are not publicity
themselves.

Publicity may be controlled or occur as a result of information becoming
known. Thus, it can have either beneficial or harmful consequences, whereas the
aim of public relations is to look after the reputation of an organization, to earn
understanding and support.

What Public Relations is not
Public relations is often mistaken for one of the following:

Marketing

Much public relations activity is directed at support of marketing. For PR
people, however, customers are one public among many. This doesn’t mean that
public relations views customers as less important, rather it recognizes and
devotes time to other publics: shareholders, employees, suppliers and the media.

Advertising

No matter how interesting an advertisement might be, it is recognized as a
self-serving communication. The company pays for the message to be delivered
directly to a consumer. In public relations you do not pay to get advertising

placed, but a newspaper or magazine freely gives space to a story about your
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company. This is a powerful tool in shaping public opinion as consumers today
tend to be cynical and don’t have a great deal of confidence in advertising
messages.

Sales promotion

Sales promotion is directed at gaining short-term results, usually
measured over weeks or months, whereas public relations is assessed over
longer periods, often a year at a time or more. The purpose of sales promotion is
to affect a market quickly, so it may use any means (for example a competitive
attack or defence). Public relations aims at securing results that by their nature
can take time to achieve. However, both sales promotion and public relations
share the ability to communicate directly with individuals and small groups of
people.

Propaganda

Some people argue that in publicity there is propaganda, because the
offered information is often incomplete, distorted or half-true. The features that
publicity shares with propaganda are self-praise and telling rather than listening.
But such characteristics of propaganda as dogmatism and demand of
unquestioning agreement and obedience are absent. What’s more, PR people

take great care in defending reputations they value.

Comprehension check
Choose the best ending to these incomplete sentences:
1) The term communications ...
a) can be used instead of public relations
b) describes the activity of PR people
c) describes public relations adequately
2) Publicity includes ...
a) public relations

b) special events
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Cc) activities and events that get media coverage
3) The consequences of publicity ...
a) are controlled
b) support the organisation’s reputation
c) can be beneficial or harmful
4) Public relations views customers as ...
a) one public among many
b) less important than shareholders
c) the aim of marketing
5) An advertisement is ...
a) a powerful tool in shaping public opinion
b) a message delivered directly to a consumer
¢) published freely
6) The aim of sales promotion is ...
a) to use a competitive attack
b) to communicate with people
c) to affect a market quickly
7) Propaganda is sometimes considered a part of public relations because ...
a) PR people offer incomplete information
b) PR people demand unquestioning agreement

c) PR people defend the reputation of an organization

Word Study
1. Give definitions of the following words and illustrate their meaning in the

sentences of your own:

a. comprise f. to assess
b. purpose g. to affect
c. todevote h. competitive
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d. cynical I. distorted

e. togain J. obedience

2. Comment on the meaning of the following expressions from the text:

a. to get media coverage f. to shape public opinion
b. to draw attention g. agreat deal of confidence in
c. to create awareness h. short-term results

to share features

d. beneficial or harmful
consequences J. to secure results

e. aself-serving communication

3. Study the difference between the words to comprise, to include and to
consist of, then use these words to fill in the gaps in the sentences below

Things consist of a series of parts, or more formally comprise all their
parts: New York City consists of / comprises Manhattan, Queens, Brooklyn, the
Bronx and Staten Island.

If you only mention some of the parts, you use include: New York City
includes Brooklyn and Queens.

All the parts of something together make up, or more formally comprise
the whole: Manhattan, Queens, Brooklyn, the Bronx and Staten Island comprise
New York City.

1. The company ............ five departments: the Sales Department, the
Financial Department, the Marketing Department, the Human Resources

Department and the PR Department.

2. A good PR campaign always ............ a press conference.
3. Women ............ 70% of PR professionals.
4. Mr. Brown’s PR agency ............ professionals in their field.

After-reading questions:
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1. Why are the terms communications and publicity widely used as alternative
names for public relations?

. Why are communication and publicity only a part of PR?

. When does an activity or event become publicity?

. Is publicity always controlled?

. Why is public relations mistaken for marketing?

. What publics do PR people work with?

. Do you have to pay to place a story about your company in a newspaper?

. What is the attitude of consumers to advertising?

© 00 N oo O B~ W DN

. What is sales promotion directed at?

10. After what period of time can the results of sales promotion and public
relations be assessed?

11. What do sales promotion and public relations have in common?

12. Why do some people argue that in publicity there is propaganda?

13. What features does publicity share with propaganda?

14. What differs public relations from propaganda?

Talking point

1. What publics do PR professionals work with? Why are they equally
important?

2. Why is PR activity assessed over a long period of time? Why do results
usually take time to achieve?

3. Do you agree with the opinion that in publicity there is propaganda?
Why/Why not?

4. What unites PR and advertising? Why do customers tend to be cynical about
advertising?

5. What are the aims of public relations? Can it use any means to achieve these
aims?

6. What beneficial / harmful consequences of publicity can you name?
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7. Comment on the statement: ... some publicity is deliberately ‘bad’, because,
ironically, it is expected to provide good results, as where commercial name

benefits from notoriety.”

Speaking
1. Prepare a report on public relations and the closely-related concepts:
communications, publicity, marketing, advertising,
sales promotion, propaganda. Speak about similarities and differences.

2. Make up a dialogue on the following situation.

Your group-mate has got a bad mark for the control work on PR and
closely- related concepts. He/she is mad with the teacher and you are explaining
that the teacher was right and are trying to bring it home to him/her the real

meaning of all the terms.

Reading
PR AND A COMPANY'’S IMAGE

The concept of public relations as a distinct branch of communications is
comparatively recent, though the practice is of course ancient. Any organization
wants to present itself to the public in the best possible light. Government
departments and transport undertakings — particularly the Post Office and
London Transport — were among the first to tackle this form of self-
presentation.

The Post Office in the 1930s made several excellent films as a public
relations exercise, the most famous (and still a classic) being Night Mail,
directed by Harry Watt and Basil Wright with a script by W.H. Auden and
music by Benjamin Britten. London Transport led the way with its excellent
graphics and directional signs designed by Edward Johnston for Frank Pick, and

a series of posters of uniquely high standard.
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Today public relations embraces all these visual and practical aspects of a
company's public ‘image’, and also controls the relations between the company
and the press and television. Where a company takes its public relations
seriously and where the department has direct access to the highest decision-
making strata of the company at Board level, public relations may be useful.
Where the public relations department is a comparatively minor outpost, a front-
line pillbox to warn the company of imminent attack by predatory inquirers,
public relations is useless and indeed dangerous, since it confirms the view of
many journalists that public relations officers (‘'PROs') are mere white-washing
agents paid to disguise what is really happening.

The public relations officer must work out the best way of introducing his
company or organisation usefully to the media. This may be by means of
handouts — circulars sent through the post — or printed publicity material; by
special events such as press conferences or receptions; or on a more personal
level by introducing the company's executives to journalists, sometimes over
lunch. Not all the most successful PROs work over substantial expense-account
lunches, though; and many journalists are sceptical of this form of softening-up,
however readily they may accept a good lunch.

It is for each PRO to determine what is the best and most cost-effective
method of communicating his company's interests. This presupposes that the
initiative comes from the PRO.

The other function of public relations departments is to answer queries
from the press and television. This is almost more important than the previously
mentioned approaches. If a public relations department earns a reputation for
finding the answers to press queries swiftly, effectively and accurately, and
presenting them in a form that is usable by the media, then what that department
says is likely to be believed, trusted and used. If, on the other hand (as too often
happens), a public relations department treats press and television inquiries as

tedious interruptions in the day's work, to be dealt with casually and at whatever
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space may suit the PRO, then the department will earn a reputation for

awkwardness and must not be surprised if journalists are constantly trying to get

into touch with the company bosses direct.

Comprehension check

1. Say if the statements are true or false. Give reasons for your answer,

based on the text. If you decide the answer is false, change the statement

so that it becomes correct.

1)
2)

3)
4)

5)

6)

Public relations is a recent concept.

Public relations is useful if it has access to the highest levels of
decision-making in a company.

The duty of PR officers is to white-wash the company’s reputation.
The company is introduced to the media at conferences.

The public relations department determines the method of
communicating the company’s interests.

Answering queries from the press and television is really important.

2. Choose the most suitable heading from the list A-G for each paragraph

(1-6) of the text. There is one extra heading which you do not need to

use.

G Mmoo w >

Introducing the company to the media
The role of PR department

Defending the company’s image in a crisis
Examples of early PR

PR — not exactly a recent concept
Responding to media queries

Working on own initiative
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Word Study

1. Give Russian equivalents for the following:

the public relations officer; by means of handouts; substantial expence-

account lunches; the best and most effective method; to answer queries;

television inquiries; at whatever space; to get into touch with somebody; to

be usable by the media; a reputation for awkwardness; on the other hand,;

visual and practical aspects.

2. Match these words from the text to their definitions

. imminent

a. long, tiring, and uninteresting; boring

. casual

b. producing the desired effect

c. exactly correct

1
2
3. ancient
4

. Substantial

d. lacking skill in moving the body easily; causing

difficulty or uncomfortable feelings

5. tedious

e. infml addicted to or characterised by a tendency to

exploit or destroy others for one's own gain

6. comparable

f. which is going to happen very soon

7. effective

g. in or of times long ago

8. accurate

h. showing or feeling little interest; not serious or

thorough; intended for informal situations or occasion

9. predatory

I. solid; strongly made; large enough to be noticeable or

to have an important effect

10. awkward

J. based on or making a comparison

3. Use the following phrases in situations of your own:

awkward questions; an awkward time; a long awkward silence; an awkward

movement; an awkward machine to use; a tedious lecture; a tedious book;

casual manner, attitude; casual shoes; a comparative study; a comparative

statistical data; a comparative newcomer to television; casual dress; casual
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readers of the paper; casual uses of the library service; an imminent storm;

imminent danger; a substantial meal / salary; substantial changes

After-reading questions:

1.

Do you agree that the practice of public relations is ancient? Give your
arguments.

What organisations were the first in Britain to introduce their presentation
in the best possible light?

How did they organise this form of self-presentation? When did it
happen?

How is a company's public 'image’ created nowadays?

Why is it necessary to control the relations between the company and the
press and television?

How does a direct access to the highest decision-making strata of the
company influence public relations of the company?

In what case is public relations useless and dangerous?

Why does the author use the phrase “predatory inquirers” describing
representatives of press and television?

Do you agree that public relations officers are sometimes contemplated as

unwelcome visitors?

10. Why does the author write that some journalists consider public relations

officers as white-washing agents paid to disguise what is really
happening? Can you give an example of such attitude from your

experience?

Speaking

1. Prepare a report on public relations and its role in the company's

image creation, stages of this process.
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2. Make up dialogues on the following situations:

a. You are two colleagues, two PR specialists working in the same company.
You were given a task by your boss to create a new, socially responsible image
of your company. So your team is having a hot discussion over the subject.

b. You were invited to work as an image-maker and a PR man of one
political party leader who is participating in the elections to the State Duma. Of

course, the leader wants the majority of seats and you MUST help him.

Translation
Translate the following text into Russian using a dictionary

But public relations is also a specialized staff function in management,
drawing heavily on journalistic skills and upon social science techniques. The
professional practitioner must ascertain and evaluate the opinions of various
"publics" or groups (e.g., employees, shareholders, dealers, customers, residents
of a given community) which collectively make up an institution's total public if
communication is really going to be "two-way." He must counsel management
on ways of dealing with public opinion as it exists at a particular time and
suggest points at which the policies and procedures of the company should be
revised if the management wants to earn an "acceptable performance” rating
from groups it seeks to influence. Finally, he plans and executes a program of
action to develop effective two-way communication which will result in mutual
responsiveness, understanding, and acceptance. The staff function is to represent
the public to the management and the management to the public so that there
will be a two-way flow of both information and attitudes.

At this, the highest level of public relations work, the public relations
executive is a top-level management man. He deals directly with the president,
board of directors, and chief operating officers of a company. Basic principles of
operation are fashioned which will guide everyday working practices, and no

major decision is made without considering its public relations effects. The
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public relations staff acts as a balance wheel to protect, insofar as possible, the
conflicting interests of the company's various publics: the shareholders who
want the best possible return on their investment, the employees who want the
best possible wages, the customers who want good service or products at the
lowest possible cost. The public relations staff must act, too, as a constant
guardian of the program's integrity, since other people do the actual "acceptable
performing™ in direct communicative contact with employees, customers, and
others with whom the company deals. It is the public relations staff, of course,
which maps out the ways of reaching the company's various publics through
formal communications — printed materials, films, meetings and talks, and
through use of the mass media: newspapers, radio, television, magazines.

(From "The Mass Communications Industries and Professions")

Talking point

1. What kind of people are usually nervous about speaking in public? Is it
possible for such people to work as journalists, public relations officers,
teachers, etc.?

2. What kind of people usually talk openly on TV in different talk shows
about their private problems?

3. Why do you think the public relations executive is a top-level
management man?

4. Do you agree that the public relations is a specialized staff function
making use of journalistic skills and social science techniques? Give your
arguments.

5. How is it possible to develop effective two-way communication which
will result in mutual responsiveness, understanding, and acceptance?

6. Why is it said that the public relations staff works as a balance wheel?

7. What are formal communications used for reaching the company's various

publics?
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WHAT MAKES A GOOD PUBLIC RELATIONS PERSON?
Pre-reading guesses
Look at the title of the unit and try to answer the question “What makes a
good public relations person?”
1. Do you possess the qualities you have come up with?
2. Can these qualities be developed or are they inborn?

3. What personal traits should you work on?

Reading

Public relations has become a true profession for which people train and
prepare in much the same way they would for medicine and law. No more do
people enter the ranks of public relations because they cannot get another job.
They become public relations people because of the challenges and rewards it
offers as a good career.

The practice of public relations will never be replaced by a computer. It is an
intensely personal, extremely practical, entirely human and relationship-oriented
profession. In fact, building relationships - with the media, the government,
employees, neighbours, consumers and numerous other publics - lies at the
essence of public relations work. Every day, the public relations professional
must deal with different situations, demanding different solutions.

Although specific definitions of public relations may differ, most who
practise it agree that good public relations requires a firm base of theoretical
knowledge, a strong sense of ethical judgement, solid communication skills, and
most of all, an uncompromising attitude of professionalism.

Anyone thinking of a career in public relations should measure his or her
own abilities and interests with the demands of the profession. A good PR
person must:

* Be a good listener.
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* Know the media. Since PR people depend on the press and electronic
media to help them do their jobs, they should know how the various parts
operate. This knowledge should best come from a few years of personal
experience on a weekly or daily newspaper or radio or TV station.

* Be a good problem solver. As PR people have risen in management, so has
the need for them to be able to tackle company or organisational problems and
help solve them. The ability to conceptualise things and then list the ways to
proceed is invaluable.

* Possess good communications skills. The ability to write, edit, take
photographs, make speeches, assess layout and design, and produce material for
radio and TV are all important in public relations.

* Like to work with people. All the publics in public relations contain people and
PR practitioners will have to deal with one or more of these groups eye day.
Anyone who hates meeting new people and encountering new situations will
dislike public relations. Outgoing, friendly individuals do well in public
relations.

* Be comfortable in the profession. A person should not take a public relation
job unless he or she believes in the company and its products. To do otherwise is
to prostitute oneself and sell out.

 Have initiative. If you're not generating things as a PR man, you're either tired
or there's something wrong.

 Be articulate. A PR man is like a lawyer. He does for the company what it
would do for itself if it knew how. Public relations requires knowing the
language, but more to the point, how to use it with skill.

* Enjoy variety. A PR person is always doing a number of things at once, from
writing a news release to supervising a graphic designer on a brochure to setting
up a press tour and to fifty other things. People with one-track mind do not

belong to public relations.
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» Handle stress well. Public relations is no place for nervous, excitable, overly
sensitive people. They will not survive. Neither will someone who does not have
good health.

* Dress carefully. Personal appearance is very important in public relations. The
initial impression a public relations person makes on those he or she deals with
daily is often as important as the tangible work to be done. A badly dressed
person will not last lone in public relations, a profession where personal image

ranks with corporate image in the scheme of things.

Word study

1. Look through the text and find the English equivalents for the following
words and phrases.

Cratp  Hacrosimied  mnpodeccueit; npodeccus, OpPUEHTUPOBAHHAS  HA
YCTAHOBJICHHUC OTHOHIGHHﬁ; TPYOAHOCTD, Tpe60BaTI> Pa3INYHBIX pGHIGHHﬁ;
OCHOBAaTeJibHasg TeopeThyeckass 0aza; Xopomo c(HOPMUPOBAHHBIE HABBIKU
06IHCHI/I}I; XOopomo pa3BUTOC YYBCTBO HPABCTBCHHOCTH, JINYHBIN OIIBIT,
CXKCAHCBHAA ra3€ra, CKCHCACIbHAA ra3cTa, CIIOCOOHOCTD HaXOJIUTb PCIICHHA,
dboTorpadupoBaTh; BHICTYIIATh C PEUbI0; MAKET Pa3MEIICHUSI MaTepUAIOB; YE€TKO
dbopMyIMpOBaTH CBOM MBICIH;, JW3aiiHep-rpaduK; TMHUCATh HBIOC-PEIU3;
IMPOU3BOAUTDH IepBOC BIICUHATJICHUC, OpraHnU30BbIBATH IMOC3JAKY JJI

KYPHAIIUCTOB

2. Match the words with their definitions

1) reward a) to prepare for printing, broadcasting, etc. by correcting
mistakes and deciding what shall be included or left out

2) challenge  Db) a plan

3) judgement c¢) a diagram of a printed page, showing the arrangement of text,

headlines, photographs, etc.
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4) solution d) satisfaction
5) daily e) a thing that requires the full use of one's abilities and effort in
order to be done successfully

6) experience ) a way of dealing with a problem or difficult situation

7) to edit g) able to express thoughts and feelings easily and clearly
8) layout h) the ability to form valuable opinions and make good decisions
9) design 1) knowledge or skill which comes from practice in an activity or

doing something for a long time

10) articulate  j) a newspaper printed and sold every day

3. Find pairs of synonyms among the following words.
Initial, rank, career, replace, solid, possess, sensitive, supervise, true, encounter,
practise, measure, operate, produce, touchy, meet, estimate, real, row, firm,

make, perform, substitute, manage, work, have, job, first

4. Choose the meaning in which the following words are used in the text.
true- mpaBAMBbIM, IIPEIAHHBIN, TOYHBIA, HACTOSIIIIUN, UCTUHHBIN
challenge - BI30B, peTEeH3MsI, COMHEHHE, TPYIHOCTD

tackle - xBaTatp, periars, S3HEPru4YHO OpATHCS 3a

5. Give derivatives of the following words consulting the dictionary.

place, value, concept, excite, behave, ethic

6. Complete the sentences using suitable words from the box. Use only one

word in each space.

edit judgement rewarding challenge daily articulate experience layout design
solution
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1. I'm hoping that my new job will provide me with more of a ... than my last
one.

2. Newspapers normally require a fairly substantial readership to be economic,
and good ... skills to be effective.

3. Approximately three-quarters of American ... newspapers are owned by
newspaper groups.

4. The boss asked me to ... the news release written by our new public relations
practitioner.

5. The ... of the brochure attracted the attention of the visitors of the exhibition.
6. Her actions are always based on sound ....

7. She gave a witty, entertaining and ... speech.

8. They help you talk through the problems but they don't give you any ....

9. If a person has some ... in journalism, it will be easy for him to work in public
relations.

10. A job that is ... is one that gives a lot of satisfaction, but possibly not much

money.

Comprehension check

1. Answer the following questions.

1. What attracts people in the public relations profession?

2. Why will public relations never be replaced by a computer?

3. What lies at the essence of public relations work?

4. What are the fundamental requirements for the people who want to practise
public relations?

5. What should anyone thinking of a career in public relations do before entering
the profession?

6. Why should public relations people know how the media works?

7. Why is it necessary for a public relations practitioner to be able to

conceptualise things?
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8. What communications skills should public relations professional possess?

9. Why shouldn't a person who hates to work with people become a public
relations practitioner?

10. When does a person feel comfortable in the public relations profession?

11. Why is it important for PR people to be articulate?

12. What does "to have initiative" mean for the people working in public
relations?

13. Why would it be difficult for people with one-track minds to work in public
relations?

14. What kinds of people have a better chance to survive in public relations?

15. Why is personal appearance so important in public relations?

2. Using the conversational formulas express your agreement or
disagreement with the following statements. Provide the correct

information for the false statements.

To agree To disagree To partly agree

| can’t but agree Far from it. I agree up to a point but...
more. Quite the opposite/the | agree with you in

| couldn’t agree reverse. principle but...

more. That’s completely wrong. | I see your point but...
That’s where you | can’t agree with youl/it. That’s true on the whole/in
are right. | disagree completely. general but...

You are absolutely | On the contrary. | suppose you are right
right. Of course not! but...

Can’t but agree That’s ridiculous. It may be true to some
more. You can’t be serious. extent but...

Exactly so. You don’t mean it There is something/quite a
Precisely. seriously, do you? lot in what you say, but...
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Right you are.
You are right
here/there.

Yes, definitely.
You must be
reading my
thoughts.

You took it right
out of my mouth.
| had it on the tip of
my tongue.

It stands to reason.

That’s out of the question.
| wouldn’t say that.

That’s not how/as | see it.
I see no point in saying...

| think you
over/underestimate...
There may be some truth in
what you say but...

At one time | thought so,
too, but now...

It may seem so, but...
...I'am afraid you are
overlooking some facts/the

obvious.

It appears so on the surface
but...

I’d like to make a point
here if [ may...

Contrary to your arguments
I"d like to point out...

You are not absolutely
right. On the one hand,...
but on the other,...

It seems/appears so at first
sight, but if you give it a
second thought...

...but after taking into
consideration all
details/facts...

...but if you come to think

about it again and again...

1. Unlike medicine and law, public relations is still a developing profession.

2. People enter public relations because of the challenges and rewards it offers

as a career.

3. Researchers predict that by the year 2003 most public relations activities will

be performed by computers.

4. Building relationships lies at the essence of public relations work.

5. A good PR practitioner should have solid communications skills, be good-

looking, go in for sports, and have a professional attitude to his work.

6. The profession of a PR practitioner is very demanding.

7. The main thing for a PR practitioner is to be able to talk well, not listen.
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8. A few years of personal experience on a newspaper or TV station can be very
helpful for a PR practitioner.

9. A PR practitioner doesn't have to solve any problems because he does not
belong to top management.

10. Outgoing and friendly people will do well in public relations because their
job involves constant communication with people.

11. 1t will be very difficult for a person who doesn't believe in the company and
its products to carry out his or her job duties.

12. Public relations people should be able to take photographs, make speeches,
edit, and assess layout and design of their materials.

13. A PR practitioner should wait till his or her boss comes up with some
original ideas.

14. A PR practitioner should be good at using the language with skill.

15. Calm, healthy people who are not subject to stress can easily survive in
public relations.

16. Public relations personnel must be prepared to deal with several different
tasks at the same time.

17. A PR practitioner should pay attention to the way he or she dresses.

18. Personal image is very important because it is part of corporate image.

3. Which of the following sentences express the main idea of the text?

1. The practice of public relations will never be replaced by a computer.

2. Very few people can survive in public relations.

3. The profession of a public relations practitioner requires a number of personal
qualities and professional skills.

4. When thinking of a career in public relations one must, first of all, consider
his or her abilities and interests.

5. Public relations is an entirely human and relationship-oriented profession.

6. To have a firm base of theoretical knowledge is a must for a PR practitioner.

72



Speaking

1. Develop these topic sentences into paragraphs.

1. People enter public relations profession because of the challenges and rewards
it offers as a good career.

2. The practice of public relations will never be replaced by a computer.

3. Anyone thinking of a career in public relations should measure his or her own
abilities and interests with the demands of the profession.

4. Anyone who hates meeting new people and encountering new situations will

dislike public relations.

2. Read the text and write out the information about the qualities of a good
PR professional under the following headings.
* Professional requirements

* Personal traits

3. Give a summary of the text using the topic sentences and the key words
you have written out.

4. Speak on behalf of an experienced PR manager who gives advice to
novice PR workers.

5. You are a second year student who studies public relations. You are
eager to know what this profession involves and what qualities a PR person
should possess. One of fifth year students shares his/her knowledge and

experience with you. He/she explains what makes a good PR person.

THE PROCESS OF PR

Pre-reading guesses
a. What does PR work involve?
b. Why is this work sometimes considered glamorous?
c. What is ‘crisis PR’?

73



Reading

PR could involve working directly for a company, providing information
about that company to the general public and the media. Or it could be working
for an agency specialising in handling PR for client companies.

Companies and organisations, from Government to manufacturers, need to
keep in contact with the public. This is done by brochures, leaflets, videos, CD
ROMSs, Web pages, press releases, exhibitions, conferences, etc.

The work can be glamorous — PR executives often meet clients in exciting
places. The downside is long hours and travelling - often arriving home after
midnight and having to be on the road again early next morning.

Many journalists look longingly at PR companies and wonder if it is
worthwhile swapping over to theoretically lusher fields. However, in PR you are
paid to promote your clients' products, rather than write about them, which can
stifle creativity. Sometimes staff move over from advertising or marketing into
PR, because they have specialised knowledge, such as Richard Lane. Richard
worked for the Independent newspaper in the advertising and marketing
departments, then became Press Officer for the RNIB. Today he is Media
Relations Manager for Guide Dogs for the Blind where he and Norton, his guide
dog, are familiar figures at press conferences. Currently he is involved in
informing members about Passports for Pets.

Dealing with the public (press, shareholders, local community, etc) is a
combination of inherent skill and acquired expertise. However, there is no
substitute for experience. There is a large amount of in-house training for any
facet of PR work, from marketing to conference administration.

PR work demands close liaison with all the marketing staff within an
organisation, with a clear idea of objectives and plans. An agency will appoint
account managers for each client and, as with an advertising agency, the account

manager carries out communications activities for the client within an agreed

74



budget. Much PR work involves communicating with the press, so an
understanding of how journalists work is important.

A PR manager for a building society, for example, would ensure that the
press, shareholders, government and important groups are kept constantly
updated with the society's activities — particularly its successes. If any
unfavourable news was on the cards — either about that building society or
societies as a whole — the PR manager needs to pre-empt it, sending press or
news releases or holding press conferences to communicate the society's stand
on the issue.

Another example of the importance of PR is the part played in
communicating information after a disaster, where a system is in place for
dealing with emergency press calls — and those of families — within minutes
of the event. This has been called 'crisis PR' and although it does not alleviate
suffering, it can certainly restore confidence in the organisation much faster than
if it were to shrug off the public in its hour of need. Organisations have become
much more aware of this fact over the past decade and many have very
sophisticated emergency systems in place. The same is true when a product has
been contaminated or is dangerous - through either mechanical error or criminal
activity — and the organisation needs to communicate as quickly as possible to
all its distribution channels (shops, restaurants, bars, etc) in precisely the right

way to avoid disaster, panic or loss of confidence in the product.

Comprehension check
Scan the text and complete the sentences:
(1) Public relations involves ...
(2) Companies and organizations need to ...
(3) The downside of this work is ...
(4) In PR you are paid to ...

(5) Dealing with the public is a combination of ...
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(6) PR work demands ...

(7) A PR manager ensures that ...

(8) Though ‘crisis PR’ does not alleviate suffering, ...

(9) If aproduct is contaminated or dangerous, ...

Word Study

1. Look up the pronunciation and meaning of these words:

brochure
executive
longingly
worthwhile

sophisticated

swap over
glamorous
inherent
expertise

liaison

2. Match these words from the text to their definitions

k) to involve 1. to make it certain that sth will happen

I) manufacturer 2. at the present time

m) leaflet 3. one of several parts of someone’s character, a
situation, etc

n) downside 4. the aim that you are trying to achieve

0) currently 5. a company or industry that makes large
guantities of goods

p) facet 6. a small piece of printed paper giving
information or advertising

q) objective 7. to choose someone for a position or a job

r) to appoint 8. the negative side of sth

s) to carry out 9. to make what someone has planned to do

unnecessary or ineffective by saying or doing
sth first
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t) toensure

10.to include sth as a necessary part or result

u) to pre-empt

11.to make sth less painful or difficult

v) to alleviate

12.to do sth that needs to be organized and

planned

3. Find not less than 10 word combinations in the text to name the functions

of PR professionals. Look at the example:

1. to provide information to the general public and the media

2.
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4. Translate the following phrases from English into Russian and use them

in sentences of your own:

to swap over to a lusher field; to stifle creativity; inherent skill; acquired

expertise; substitute for experience; in-house training; close liaison with

staff: a clear idea of objectives; within an agreed budget; unfavourable news;

to be on the cards; to shrug off the public; to become aware of; alleviate

suffering.

5. Match the meanings and the words from the list, then use these words to

fill in the gaps in the sentences below:
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to promote, to announce, to broadcast, to make sth public, to publish

a) to tell the public about a decision that has been made, or about something
that will happen;

b) to make something known to the public by printing it in books,
newspapers, etc.;

c) to make something known to the public by television or radio;

d) to make a piece of important information public, especially after keeping
it secret for some time;

e) to make your ideas or opinions known to the public with the intention of

persuading them to accept them or agree with them.

After-reading questions:
1. How can companies and organizations keep in contact with the public?
2. What are the advantages and disadvantages of the work of a PR
professional?
Why can people move to PR from marketing or advertising?
What is necessary for dealing with the public?
What is an account manager responsible for?
Why is it important to understand how journalists work?
What would a PR manager do in case of a success / failure of a company?

When is ‘crisis PR’ used?
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What is the purpose of ‘crisis PR’?

78



Speaking

1. Speak about the similarities and differences in the functions of in-
house PR people and those working for agencies.

2. Prepare a report about the role of ‘crisis PR’ in the modern world.

3. Speak about the components of PR process.

4. Make up a dialogue on the following situation.
You have met a friend of yours with whom you graduated from the
Linguistic University and studied PR. One of you is working as an in-
house PR manager and another for an agency. You are interested in each

other’s work and share your own experience.

CASE STUDY
Pre-reading guesses
1. What do you know about the Tylenol crisis?
2. Johnson & Johnson’s handling of this crisis is considered to be one of the
best in the history of public relations. Do you agree?
Reading
THE TYLENOL CRISIS:
How Effective Public Relations Saved Johnson & Johnson.
In the fall of 1982, McNeil Consumer Products, a subsidiary of Johnson
& Johnson, was confronted with a crisis when seven people on Chicago's West
Side died mysteriously. Authorities determined that each of the people that died,
had ingested an Extra-Strength Tylenol capsule laced with cyanide. The news of
this incident traveled quickly and was the cause of a massive, nationwide panic.
These poisonings made it necessary for Johnson & Johnson to launch a public
relations program immediately, in order to save the integrity of both their

product and their corporation as a whole.
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The Story of the Tylenol Poisonings

When 12 year-old Mary Kellerman of Elk Grove Village, 111., awoke at
dawn with cold symptoms, her parents gave her one Extra-Strength Tylenol and
sent her back to bed. Little did they know, they would wake up at 7:00 a.m. to
find their daughter dying on the bathroom floor. Within the next 48 hours 6
more people died after taking Tylenol capsules.

The cause of these strange and sudden deaths did not remain a mystery for
long. The Extra-Strength Tylenol capsules in question were each found to
contain 65 milligrams of cyanide. Evidence suggests that somebody tampered
with the pills and then placed the bottles back on the shelves of five different
stores in the Chicago area.

The nation was warned about the danger of Tylenol as soon as a
connection could be made. Police drove through Chicago announcing the
warning over loudspeakers, while all three national television networks reported
about the deaths from the contaminated drug on their evening news broadcasts.
The publicity about the cyanide laced capsules immediately caused a nationwide
panic.

After this crisis, Johnson & Johnson was faced with quite a dilemma.
They needed to find the best way to deal with the tamperings, without
destroying the reputation of their company and their most profitable product,
Tylenol. Many marketing experts thought that Tylenol was doomed. "I don't
think they can ever sell another product under that name," advertising genius
Jerry Delia Femina told the New York Times in the first days following the
Crisis.

What Did Johnson and Johnson Do?

Delia Femina was quite wrong in assuming that Tylenol would never sell
again. Not only is Tylenol still one of the top selling over the counter drugs in

this country, but it took very little time for the product to return to the market.
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Johnson and Johnson's handling of the Tylenol tampering crisis is considered to
be one of the best in the history of public relations.

The first phase of the public relations plan was the actual handling of the
crisis. Johnson & Johnson's top management put customer safety first, before
they worried about their company’s profit and other financial concerns. The
company immediately alerted consumers across the nation, via the media, not to
consume any type of Tylenol product until the extent of the tampering could be
determined. Also, Johnson & Johnson established relations with the Chicago
Police, the FBI, and the Food and Drug Administration to have a part in
searching for the person who laced the Tylenol capsules.

Johnson & Johnson, along with stopping the production and advertising of
Tylenol, recalled all Tylenol capsules from the market. What’s more, the
company offered to exchange all Tylenol capsules that had already been
purchased for Tylenol tablets. Although this proposition cost Johnson &
Johnson millions of dollars, the company made this choice on their own
initiative in order to preserve their reputation. And indeed, the company was
praised for their actions by the media and was given much positive coverage for
their handling of this crisis.

Tylenol's Comeback

The comeback of both Johnson & Johnson and Tylenol was the second
phase in the public relations plan.

Tylenol capsules were reintroduced in November having a new triple-seal
tamper-resistant packaging. To advocate the use of Tylenol McNeil Consumer
Products provided $2.50-off coupons that were good towards the purchase of
any Tylenol product. The coupons could be obtained by consumers calling a
special toll-free number. Sales people at McNeil put a new pricing program into
effect that gave consumers discounts as high as 25 percent. Also, a totally new
advertising campaign started. Finally, over 2250 sales people from Johnson &

Johnson made presentations to people in the medical community.
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The Tylenol comeback was a great success. After a press conference
where Johnson & Johnson launched national campaign for the comeback of
Tylenol, there appeared many articles where journalists applauded the
corporation's efforts. In a sense, these articles provided free advertising for
Tylenol and were just the type of coverage that Johnson & Johnson needed.

How Did Johnson & Johnson Make These Decisions?

As the Tylenol crisis began and became more serious as the hours went
by, Johnson & Johnson top management chose to work for the public interest.
The public and medical community was alerted of the crisis, the Food and Drug
Administration was notified, and production of Tylenol was stopped.

The first important decision, that put Johnson & Johnson's public relations
program in the right direction, was for the company to cooperate fully with all
types of news media. It was crucially important because the press, radio, and
television were imperative to warning the public of the ensuing danger. Without
the help of the media, Johnson and Johnson's program would have been
completely ineffective. From this point on, the media did much of the company's
work. The Tylenol crisis had been given the widest US news coverage since the
assassination of President John F. Kennedy.

If the company had not fully cooperated with the media, they would have,
in turn, received much less positive media coverage. Disapproving coverage by
the media could have easily destroyed Tylenol's reputation permanently.

By creating a public relations program that both protected the public
interest and was given full support by media institutions in the US, Johnson &
Johnson was able to recover quickly and painlessly from possibly the greatest

crisis ever to hit the pharmaceutical industry.

Comprehension check
Complete the sentences

1) Johnson & Johnson was confronted with a crisis when ...
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2) The news of this incident caused ...

3) Evidence suggests that somebody ...

4)  After the crisis Johnson & Johnson needed to ...

5) The first phase of the public relations plan was ...

6) Johnson & Johnson stopped the production and advertising of Tylenol
and ...

7) To advocate the use of Tylenol ...

8) A new pricing program gave ...

9) Johnson & Johnson’s top management chose ...

10) Without the help of the media ...

Word study
1. Look up in a dictionary these words to make sure of their

pronunciation:

cyanide coupon
genius pharmaceutical
Tylenol

2. Give definitions to the following words and phrases:

a. subsidiary g. over the counter
b. laced with h. proposition

C. massive I. packaging

d. tamper with J. obtain

e. profitable k. discount

f. doomed l. notify

m. cooperate

3. Complete the sentences with the words from the exercise above

1) Dol geta...ifIbuy a whole case of wine?
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2) We will consider your ... and let you know our opinion.
3) Our company has ... in more than 20 countries.

4) The advertising campaign proved very ... .

5) I will advise my client to ... fully with the police.

6) ... adds to the cost of food.

7) You ... of any changes in the system.

3. Give English equivalents for the following:
CTOJKHYTBCA C KPH3HUCOM, BbI3BATH ITAHUKY IIO Bcen CTpaHC, CHUMIITOMBI
MPOCTY/Ibl, MPEaynpeauTh 00 ONacHOCTH, NepeAaBaTh IO BEYEPHUM
HOBOCTAM, HAaBCCTJa pPa3pymHTb PCIIyTalluIO, IIOCTABUTDL 0€e30IacHOCTh
KIIMCHTA Ha IICPBOC MECTO, HAJIAANTDH B33HMOI[CI>1CTBI/IC C, OTO3BAaThb NIPOAYKT
C PpBIHKA, IO COOCTBEHHONM WHHIMATHBE, PEAIU30BaTh MPOTPaMMYy,

o0ecreyuTh OECIUIaTHYIO peKIaMy

4. Comment on the meaning of the following expressions from the text:

QO

. handling of the crisis
b. to alert consumers
. to have a part in sth

C
d. to give positive coverage

@

to advocate the use of the product

=h

to applaud the efforts

. to receive disapproving coverage

(@]

After-reading questions:
1. When did the crisis happen?
2. Why did the people die?
3. Why did the capsules contain cyanide?
4. How was the nation warned about the danger?
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5. What dilemma did Johnson & Johnson face?

6. What did Johnson & Johnson’s top management put first in the handling
of the crisis?

7. What measures did Johnson & Johnson take to protect its customers?

8. Why did Johnson & Johnson offer to exchange all Tylenol capsules for
Tylenol tablets?

9. When were Tylenol capsules reintroduced?

10.What were the five components of the comeback phase?

11.What type of coverage did Johnson & Johnson receive after it launched a
national campaign for the comeback of Tylenol?

12.What decisions put Johnson & Johnson’s public relations program into
the right direction?

13.Why was cooperation with the media crucially important for the
company?

14.What could have happened if the company hadn’t cooperated with the

media fully?

Talking point

1. Why did Jerry Delia Femina think that Tylenol was doomed? What can
spoil a product’s reputation?

2. Johnson & Johnson lost millions of dollars when they recalled all Tylenol
capsules from the market. Do you think it was a really necessary step?
Wasn’t it more rational to recall Tylenol capsules only in the Chicago
area?

3. Why was the comeback of Tylenol such a great success?

Speaking
Prepare reports on one of the following topics:
1. The role of mass media in a crisis.

2. Tips for handling a crisis.
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Make up dialogues on the following situations:

1. Your friend — a novice in PR is asking you for advice. The company he

works for is launching a new product and his/her task is to PR it. He/she
does not know what type of mass media to choose. You explain to him
advantages and disadvantages of all media and give your highly
professional advice.

2. You are the head of the PR department. Your boss informs you that your

company is going through a heavy crisis. He wants a fast and effective

solution. You explain to him several ways of overcoming this crisis.

Making press conferences and events work for you

Pre-reading guesses

1. What is a conference? What is a press conference in your understanding?
What is an event?
2. How to make a press conference or news briefing or an event an effective
and safe tool of publicity?
3. How to determine whether you should consider holding a press
conference or not?
4. What should you do to prepare for a successful press conference?
5. How to get maximum and positive results?
Case study 1
Reading

Skim through the text and think about the title:

In a moment of enthusiasm and self-confidence, a business acquaintance

of mine recently called a press conference. He considered himself lucky because

it turned out to be a slow news day and he got a good media turnout.

After the press arrived, he entered the room and seated himself at the table

before several microphones. He made his announcement - then came the
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questions. At first the questions were easy. He was obviously delighted at being
at the centre of the media’s attention. Mentally he began preening himself.
Suddenly he started getting the hard questions. He wasn’t prepared for
this. He got more and more flustered and began expressing himself imprecisely.
He soon began talking himself into embarrassing corners and what began as a
business promotion turned into a promotional disaster.
My friend learned a tough lesson that day: in a press conference, that's not

an ordinary chair up there — it’s a hot seat.

After-reading questions:
1. What mistake was made when calling a press conference?
. What did the man want to get from it?

. How did he feel in the beginning?

2

3

4. What happened next?

5. What was the result of the press conference?

6. What lesson did the man learn that day?

7. Comment on the following statement: ‘In a press conference, that's not an

ordinary chair up there —it's a hot seat.’

Case study 2

Reading

Skim through the text and think about the title:

Organising press conferences is an important part of PR work. Trudi goes to
many: and | despair at times. They are often held in low-ceilinged rooms, so
those at the back can't see the platform. The PR company staff have been drafted
in for the day, so don't know what the clients look like when | ask to meet an
executive. Champagne is served but no soft drinks (some of us have to work

afterwards) and the glossy bimbos from the agency seem to think that we will be
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grateful for a press release, then go away and write up the company message.
Fat chance.

| did go to an excellent press conference the other day, organised by Brighter
PR for Carlson, a leading American travel and tourism group. The invitation
arrived with short biographies of the executives who would be present, including
Chief Executive Marilyn Carlson Nelson, and a fax-back form that we could tick
stating whom we wanted to interview. Arriving at the Radisson Hampshire
Hotel, a smart PR met us, offered excellent coffee and biscuits and introduced us
to Mrs Nelson herself. This was refreshing; so often at British press conferences
the executives don't bother to turn up until it is time to sit on the platform; they
want the honour without working for the glory. Carlson gave us no gimmicks,
just solid quotable facts and figures from everyone who spoke. We learnt about
the company's major shareholding in Thomas Cook, the new Radisson all-suite
luxury cruise liners and how the company aimed to bring 350,000 US travellers
to Europe in the next year. | came away with a file of quotes to be included in
forthcoming articles and some solid background information that will be useful

in the future.

After-reading questions:
1. Why is Trudi sometimes in despair?
2. What drawbacks can be faced at the press conference?
3. How should the press conference be organized in order to be a success

and satisfy everyone's needs and demands?

Speaking
1. Prepare a report on the topic ‘How to organize a successful press
conference? Advantages and disadvantages.’

2. Make up dialogues on the following situations:
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a. You happened to be present at the press conference that you completely
disliked. Tell your colleague about it.

b. You chanced to visit the press conference that surpassed all your
expectations. You are eager to tell your friend about it.

c. You are two PR workers who are in charge of organizing a press
conference devoted to a new subsidiary of your company that has just

been opened. Discuss what your press conference will be like.

Conferences and events

Reading

PR can also involve events such as a royal visit, a ‘reveal’ (when a new car is
announced and shown off to the press), a company's sales conference, etc.
Sometimes these are organised '‘in-house', but generally a professional
conference organiser (PCO) or event organiser will work freelance for a
company's press department or for their PR agency.

A reveal can involve transporting several hundred people to an exotic
location. The destination is secret, so dealers and press get to see the car before
the public. The location has to be interesting and/or exotic, encouraging dealers
to take time away from their showrooms and journalists to make time in a busy
schedule.

Ford organised a reveal in Malta. When their specially chartered planes
landed, dealers could look out of the windows to see the new cars driving along
the runway. Whisked off to a celebration lunch, their luggage was taken straight
to their hotel rooms. Whilst dealers tried out the new car, their spouses went on
shopping trips. That evening there was a grand fireworks display and next
morning the hard sell started with salesmen talking delivery dates and order
numbers. A very expensive exercise, but cost-effective. Happy dealers are much

more optimistic about the numbers of cars they propose to sell.
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For those who weren't able to make it to Malta, the PR department
organised another reveal held in a giant aircraft hangar in the Midlands. The
production company packaged the set as a giant parcel, which burst open
revealing the car floating on a cloud of dry ice. There was an all-singing, all-
dancing show, compered by a well-known comedian, who hyped everyone up so
they felt part of a glamorous occasion. Afterwards, the salesforce moved in to
discuss sales.

Another type of event is the incentive conference, and PR is often involved

with exhibitions.

After-reading questions:
1. What kinds of events can PR involve?
. How are they organized?

. What kind of event is described in the article?

2

3

4. What does a reveal involve?

5. The reveal in Malta was organized in a perfect way, wasn't it? Prove it.

6. What was organized for the dealers™ spouses?

7. Comment on the following: ‘Happy dealers are much more optimistic
about the numbers of cars they propose to sell.’

8. Where and why did another reveal take place?

Speaking
1. Speak on the problem of organizing different kinds of events, giving
examples.
2. Make up dialogues on the following situations:
a. You chanced to be present at a Ford's reveal in Malta and were really
carried away by it. Tell your colleague about it who didn't have an

opportunity to visit it.
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b. You visited a Ford's reveal in Malta. Your friend had a chance to

participate in the reveal in the Midlands. Exchange your opinions.

CAREERS IN PR
Pre-reading guesses

1. What kind of people work in PR? What qualities should they possess?

2. What career can you make in PR? What should you do to get ahead in
your career?

3. Which of the following would you prefer to do: a) work for one company
during your career? b) work independently for several different
companies (work freelance)? c) work for yourself? Why?

4. Have you ever taken part in PR campaigns? Is it hard work? Describe
your experiences.

Reading

Ex-journalists understand what will interest the press and how to present a
story in the most effective way to get media coverage (or to avoid getting
negative coverage). Work experience gets your foot in the door! The ability to
write well is essential, picking out salient facts and expressing them in the most
succinct and eye-catching way.

Working in an agency, communication with clients is all-important. A good
relationship is vital - and can be difficult if the client seems unreasonably
demanding. It is important that your role is clearly established from the
beginning and that both parties realise PR activity could be endless: there is no
end to the work you could do!

In the consumer skincare industry you work closely with in-store
demonstrators to find out what the public say and want. PR varies from events
with supermodels to discreet PR used to publicise a luxury brand. PR for luxury

skincare products is often by word of mouth between customers; it is your job to
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harness this goodwill, and build on it. Companies such as La Prairie, for
example, inform their in-store demonstrators when new products are coming
from Switzerland; the demonstrators then tell customers — and stand back
whilst customers create their own sales rush. The same thing happens with
luxury goods, especially Chanel and Kelly handbags.

PR can mean keeping information out of the press. For instance, the French
skin-care company Sisley is very careful about where it publicises its products.
Sisley's PR department is there to see that its brand promotion is handled
carefully and reaches customers who understand the benefits of its plant-based
skin-care, rather than diluting the message with articles on 'the most expensive',
which won't create the impression of well-researched products that Sisley wish
to put over.

A good PR should react quickly when phoned by journalists. Take this
example. Reading an article about oil treatments for stressed skins, Trudi, a
freelance journalist, thought this was a good topic for her monthly column on
skincare for a national magazine. She had previously written about PX
Prescriptives' wrinkle-control oil and thought it very good, so she called Anna in
the Press Office to ask for comments. Anna said oil was more effective if
combined with a skin cream: 'We have just launched "Vibrant" — a vitamin
infuser cream for dull stressed skin. I'll send you some." An hour later, a courier
arrived on Trudi's doorstep with the product. 'l was intrigued, tried it, liked it
and thanks to Anna got some intelligent quotes from Jules Zecchino,
Prescriptives' Executive Director of Research and Development: "In times of
stress the body diverts blood away from skin and pumps it to organs such as
heart and lungs that are more vital for survival; Vibrant cream helps the skin by
delivering novaspheres that release a cocktail of vitamins to the skin." Good
stuff. It made an interesting hook." And she had written and filed the article by

the time the rival companies’ products arrived days later.
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Word study

1. Find words and phrases in the text that mean:

a.
b.

o o

o Q —h @

a type of product made by a particular company

done or said in a careful way so that you do no offend, upset, or embarrass
people

find new people to work in a company, join an organisation, do a job etc.
to provide someone with something they want

something that gives you advantages or improves your life in some way
a person who is employed to take a package, documents etc.

try not to become involved in something

clearly expressed in a few words

someone who shows people how something works or is done

get your first opportunity to work in a particular organisation or industry
having a low rank in an organisation or profession

deal with something

. use your achievements as a base for further development

fill something or someone with a particular feeling or quality

working independently for several different companies or organisations
rather than being directly employed by one

give information about something to the public, so that they know about it

the most important or noticeable

2. Translate the following words and phrases from Russian into English

and use them in sentences of your own:

a. TIIATEILHO BEIOUPATH g. KOHKYPEHT

b. ObITH 3aMHTPUTOBAHHBIM h. Gpockuii (3aMeTHBIN)

C. pa30aBiAThH I. CITUIIKOM TpeOOBaTEIbHBIN
d. momaBaTh (NIPEICTABIIATH) J. oTIMYATHCS
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CTaTHIO K. pekmamupoBaTh
e. u30erarn, |. OeckoHeuHbIH

f. HEOOXOIMMBIIT M. POCKOIIIHBIN

3. Observe the use of a) "foot” and b) “word” in the following phrases:

a) to be rushed off your feet, put your foot down, put your foot in it, have two
left feet, set foot in, put sth back on its feet,...my foot!, get your foot in the door,
find your feet, have a foot in both camps;

b) put your feelings into words, eat your words, by word of mouth, to be as
good as your word, get a word in edgeways, want a (little) word, drop a word in

sb’s ear, put words into sb’s mouth, put in a (good) word for sb, words fail me.

4. Try to paraphrase the expressions in the following sentences:

a) 1. Just before Christmas, most of the salespeople are rushed off their feet.

2. You’ll just have to put your foot down and tell him he can’t stay out on

school nights.
3. I’ve really put my foot in it this time. | didn’t realize that he was her
husband.

4. Mike’_got two left feet when it comes to dancing.

5. She swore she would never set foot in his house ever again.

6. It was Larry who put the club back on its feet.

7. 50 euro my foot! It’ll cost 200 euro at least.

8. Work experience or journalism gets your foot in the door.

9. Matt’s only been at the school two weeks and he hasn’t found his feet

yet.

10. Don't believe him! He has a foot in both camps.

b) 1. I’'m not very good at putting my feelings into words, but I’ll try to

explain.

2. | had to eat my words when he turned up on time after all.
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3. PR for luxury skincare products is often by word of mouth between

customers.

4. You should be as good as your word if you want your clients trust you.

5. Once Terry starts talking it’s difficult to get a word in edgeways.

6. The boss wants a little word with you.

7. Don’t worry — I’ve dropped a word in his ear — everything’s settled.

8. Will stop putting words into my mouth — I never said | disliked the job.

9. Can you put in a good word for me with the Marketing Manager?

10. I...words fail me.

After-reading questions:

1.

w

N o 0 A~

How is it possible to get media coverage? What does the ability to write
well mean?

What can get your foot in the door?

What things should be of vital importance while working in an agency?
Why?

Why is PR activity considered to be endless?

What types of PR can you name?

How are luxury brands publicised? Give examples.

In what cases can PR mean keeping information out of the press? What is
it for?

How should good PRs behave while dealing with journalists? What

results can be achieved? Give examples.
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CASE STUDY
Skim through the text and think about the title:
Reading

Donna is PR executive for a financial services company.

At university | studied French and thought | wanted to be a translator.
However, | took a temporary job in a PR agency and the more | found out about
it the more | wanted to work in the industry permanently. The temporary job
lasted for six months, so | was able to observe what went on and even make
some contacts which have been useful in my present position. | spotted an
advertisement in the paper for a junior in a small agency: no experience needed,
but patience, enthusiasm and excellent communication skills.

It might sound odd, but | had done quite a bit of acting at college and | am
sure this helped me. You spend a lot of time convincing people about things: the
more professional your approach, the more persuasive you can be. That first job
involved updating press lists, organising printing and generally supporting the
account managers, who always seemed desperately busy.

The agency then promoted me assistant to an account manager. This was my
first real 'break’ and | worked extremely hard to get it right, often spending long
hours in the office before a major presentation to the client or a press launch. In
PR, the type of work you do depends very much on your client. If it is an FMCG
manufacturer, you may be running promotions in magazines, liaising closely
with an advertising agency on the launch of a new product, organising
countrywide theme days - anything that encourages understanding between the
company and its public. Or you could be working for a local authority,
communicating its activities, aims and successes to the community.

| studied for the Chartered Institute of Marketing's Diploma in Marketing in
the evenings, and although PR was only a part of the Communications course, it

was useful to work on how it fitted in with the rest of the marketing mix.
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After four years, | decided I would like to move in-house, working for a

company on their PR, so | moved here and began working in financial PR. It is a

highly competitive field. We do have a PR agency which carries out a great deal

of our specialist work, and one of my jobs is liaison between the agency and

ourselves. The financial services industry has had a difficult time in recent years

and one of our tasks has been to restore confidence in our services and our

commitment to the service of our customers. This is precisely where PR is most

important -and most stimulating. It's hard work, though - and anyone looking for

a nine-to-five job shouldn't consider PR.

Comprehension check

Decide whether the statements below are true or false.

1.

Donna has always wanted to work in a PR agency.

2. She worked in a PR agency for half a year.
3. She didn't obtain any valuable experience.
4,
5

. The first job involved updating press lists, organizing printing and

She noticed an ad in the paper for a senior in a big company.

generally supporting the account managers, who were always rushed of
their feet.

6. Unexpectedly, there was a real ‘break’ in Donna’s career.
7. In PR, the type of work you do depends very much on the traits of your
character.
8. Pris a highly competitive field.
9. According to Donna, if you look for a nine-to-five job, you should
consider PR.
Word study

Use the context to decide on the meaning of the following words and

phrases from the text. Then use these expressions in sentences of your own.
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temporary job

o o

spot an advertisement

junior

o o

updating press lists

@

desperately busy

f. press launch

After-reading questions:

g. run promotions
. liaison

. fit in with smth
. competitive

. carry out

restore commitment

1. Did Donna like her temporary job in a PR agency?

Was she promoted?

© ©o N o 0k~ WD

10. Is PR hard work?

Speaking

What does Donna’s work involve now?

What is of vital importance in PR?

Comment on the following statement:

What qualities and skills should you possess in order to work in PR?
What did her first job involve?

What does the type of work you do in PR depend on?
Was PR part and parcel of the Communications course?

Where did Donna start working after four years?

“If you want to find a nine-to-five job, you shouldn’t consider PR.”
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Public Relations Glossary

Community Relations: Enhancing your organization's participation and
position within a community through outreach efforts for the mutual benefit of
the organization and the community. See Public Affairs below.

Crisis Management: Maintaining relations with the public, government
agencies, news media, employees, shareholders, and other affected parties on
behalf of an organization involved in a crisis situation.

Employee Relations: Typically representing an organization's management to
inform and motivate the organization's employees through internal
communications, training, awards programs, and other events.

Government Affairs: Representing an organization's interests to governing
bodies and regulatory agencies, often through direct "lobbying" efforts, and also
through public affairs and other PR activities building issue constituencies.
Internal Communications: Serves as a conduit for information flow between
management and the ranks. Grounded in communication theory, IC taps tools of
newsletters, Intranet pages, management memos, position statements,
presentations and special events to disseminate information regarding company
updates, management policies, Human Resources issues & benefits, business
initiatives, crisis management, etc.

Investor Relations: Developing confidence and positive relations for your
organization with investors in the financial community. Also called Financial
Relations and Shareholder Relations.

Marketing Communications: Within the four P's of Marketing (Product, Price,
Place, Promotion), PR helps meets the marketing communication needs of
promotion (along with components of the other P's) to advance sales of products
and services. PR plays a role in advertising, publicity, packaging, point-of-sale

display, trade shows, and special events. Also called Marcom.
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Media Relations: Conducting outreach or responding to the news media on
behalf of your organization or client. Media relations is often considered a
specialized function within a public relations campaign.

Public Affairs: Involving your organization in the development of public
policy, or helping to adapt your organization to public expectations. Public
Affairs is sometimes used synonymously to refer to public relations activities
(especially in the government and military).

Public Relations: There are many definitions of Public Relations, ranging from
the profound to the profane. In a phrase (courtesy of the Public relations Society
of America), "Public relations helps an organization and its publics adapt
mutually to each other.”

Publicity: Furthering your organization's or client's interest through target-
media coverage of strategic messages and events. A good publicist knows how

to work the angles for free media coverage.
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